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Dear Studentsod
Welcome!

If you are reading this, you have either declared or are thinking about declaring a
major in one of the programs in the College of Business: Accounting, Business
Administration (Concentrations in Finance, General Management, Human Resource
Management, International Business, Marketing, or Small Business Entrepreneur-
ship), Economics, or MBA. We are pleased to have you as a member of our
FSUBusiness community.

Our programs have been designed to help you become self-sufficient life-long
learners and leaders who value themselves and who make positive contributions to
the global community. We try to achieve this by giving you personalized faculty
attention in the classroom and by encouraging you to become active participants in
extra-curricular learning activities. While studying and earning good grades is really
important, we also value your efforts and determination to excel in all areas of life.

This guide should be a helpful resource for you as a supplement to the FSU catalog
and the Pathfinder. While it might not answer all of your questions, hopefully it will
help you figure out to whom and where you should address your questions.

We are interested in your opinions on whether this Student Success Guide is useful
to you. Please feel free to contact us with your feedback, suggestions, and/or
constructive criticism at fsubusiness@frostburg.edu.

We wish you success in achieving your goals,

FSUBusiness Faculty, Staff, and Administrators


mailto:fsubusiness@frostburg.edu
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FSUBusiness Faculty and Staff Telephone & Office Directory

E-MAIL PHONE OFFICE
DEAN'S OFFICE
Ahmad Tootoonchi, Dean tootoonchi@frostburg.edu 301-687-4740 GC 127
Sudhir Singh, Associate Dean ssingh@frostburg.edu 301-687-4093 GC 231
Stacy Wassell,
Executive Admin. Assistant swassell@frostburg.edu 301-687-4019 GC 125
ADVISING
Tammy Shockey, Advising Center tshockey@frostburg.edu 301-687-4008 FR 319
DEPARTMENT OF ACCOUNTING
Sharon Robinson, Chair srobinson@frostburg.edu 301-687-4388 FR 337
Carolyn Wolfe, Admin. Asst. cwolfe@frostburg.edu 301-687-4297 FR 338
Accounting Faculty
Randall Bandura rbandura@frostburg.edu 301-687-4182 GC 239
Yan Bao ybao@frostburg.edu 301-687-4272 FR 339
Joseph Gilmore jgilmore @frostburg.edu 301-687-4063 FR 336
Connie Groer cgroer@frostburg.edu 301-687-4486 FR 332
Richard Johnson riohnson@frostburg.edu 301-687-4452 FR 334
Joyce Middleton imiddleton@frostburg.edu 301-687-4154 FR 340
Ronald Ross rross@frostburg.edu 240-527-2749 HC 405
MBA Coordinator 301-687-3086 GC 235
Kathie Shaffer kshaffer@frostburg.edu 301-687-4793 FR 309
Chiulien Venezia cvenezia@frostburg.edu 301-687-4124 GC 236
DEPARTMENT OF ECONOMICS
David Kiriazis, Chair dkiriazis@frostburg.edu 301-687-4390 GC 145
Julie Fuller, Admin. Asst. ifuller@frostburg.edu 301-687-4386 GC 136
Economics Faculty
William Anderson banderson@frostburg.edu 301-687-4011 GC 148
Peggy Dalton pdalton@frostburg.edu 301-687-4418 GC 131
Suzanne McCoskey skmccoskey@frostburg.edu | 301-687-4897 GC 129
Daniel Mizak dmizak@frostburg.edu 301-687-4096 GC 147
Lawrence Moore Ipmoore@frostburg.edu 301-687-3043 GC 132
John Neral ineral@frostburg.edu 301-687-4265 GC 130
Armond Rossi arossi@frostburg.edu 301-687-4407 GC 133
Anthony Stair astair@frostburg.edu 301-687-4788 GC 146
DEPARTMENT OF MANAGEMENT
Michael Monahan, Chair mmonahan@frostburg.edu | 301-687-3090 FR 315
Nancy Rice, Admin. Asst. nrice@frostburg.edu 301-687-4375 FR 316
Management Faculty
Mark Anderson maanderson@frostburg.edu | 301-687-4188 FR 342
Lee Fiedler Ifiedler@frostburg.edu 301-687-4010 FR 329
gharrell-
Gloria Harrell-Cook cook@frostburg.edu 301-687-4392 FR 325
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Ryan Kentrus rckentrus@frostburg.edu 301-687-4179 GC 007
Martha Mattare mmattare@frostburg.edu 240-527-2747 HC 404
301-687-4291 FR 313
Jeff McClellan jimcclellan@frostburg.edu 301-687-4372 GC 233
Jacquelynne McLellan imclellan@frostburg.edu 301-687-4394 GC 009
Evan Offstein eoffstein@frostburg.edu 301-687-4017 GC 238
Keramat Poorsoltan kpoorsoltan@frostburg.edu | 301-687-7498 GC 010
M. Shakil Rahman srahman@frostburg.edu 301-687-4189 FR 310
Amit Shah ashah@frostburg.edu 301-687-4408 FR 322
JoAnna B. Shore jbshore@frostburg.edu 301-687-4735 FR 314
Thomas Sigerstad tsigerstad@frostburg.edu 301-687-4419 FR 326
Chelsea Wassell clwassell@frostburg.edu 301-687-4720 FR 333
DEPARTMENT OF MARKETING
AND FINANCE
Carol Gaumer, Chair cgaumer@frostburg.edu 301-687-4052 FR 320
Lillian Taylor, Admin. Asst. Itaylor@frostburg.edu 301-687-4417 FR 312
Marketing and Finance Faculty
Carol Arnone carnone2@frostburg.edu 301-687-4470 GC 234
Rahim Ashkeboussi ashkeboussi@frostburg.edu | 240-527-2744 HC 402
301-687-4291 GC 232
240-527-2745 HC 403
Cathy Ashley-Cotleur ccotleur@frostburg.edu 301-687-3173 GC 237
Dwane Dean dhdean@frostburg.edu 301-687-4485 FR 208-B
Tae-Nyun Kim tkim@frostburg.edu 301-687-4089 GC 230-B
Mark Lennon mlellon@frostburg.edu 301-687-4198 FR 343
Daniel Plucinski dplucinski@frostburg.edu 301-687-4435 FR 311
Allen Shin ashin@frostburg.edu 301-687-4259 FR 344
Steven Wilkinson swilkinson@frostburg.edu
Lilly Ye lye@frostburg.edu 301-687-4258 FR 331
TECHNOLOGY SUPPORT
FSUBusiness Lab
Del Perdew dperdew@frostburg.edu 301-687-4046 FR 208-A
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FSUADVISING
POLICIES & PROCEDURES

Frostburg State University Academic Advising Goals
Adapted frofSUAcademic Advising Handbook

Academic adsing at Frostburg State University is designeskisrstudentsn the

development of meaningful educational plans that are compatible with their |Suptsaits

are ultimately responsible for making decisions about their educational planpalsdilife

to know and meet the graduation requirements as stated in the catalog they are following.
However, faculty/staff academic advisors provide critical assistance by helping students identify
alternatives and assess the consequences of desaolesnic advising is viewed as a
developmental process guided by the following goals:

Advisors shouldtry to:

1 Be available and accessible to students (i-endily éuring prestablished times,
and/or by appointment);

1 Provide accurate information abdepartmental and institutional policies, procedures,
resources, and the General Education Program;

1 Assist students in developing an educational plan consistent with life goals and
objectives (actigolans career considerations, and selection of courses);

1 Assist students in their consideration of life goals by relating interests, skills, abilities, and
values to careers, the world of work, and the nature and purpose of higher education;

1 Assist students in seiiderstanding and salfceptance (value dlaation,
understanding abilities, interests, and limitations);

Assist students in developing decisiaking skills;

Make referrals to other institutional or community support services;
Exhibit a personal and caring attitude towards advisees.

An Advisee(Studeni should:

Make an appointment wiglburacademic advisor prior to the registration appointment
date in PAWS;

1 Prepare for the advising appointment by reviewing the requirements for graduation in
the catalogouare following;

Be familiar with theotirses, course descriptions, and prerequisites;

Bring a proposed educational plan waihto the advising appointment, preferably an
academic plan from now until graduation (sometimes calfedrpian);

Be prepared to discyz®fessionajoals;

Follow through with the academic pkrdanyreferrals to utilize support services
discussed at the appointment;

1 Exhibit a professional and respddttitude towardgour advisqr

=4 > =a-a_-a

= =
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What is theFSUBus/nessAdvising Center?

Generally the FSUWBusinesAdvising Center is an office where a student can go to get
direction when the student does not know what to do or where to go. Ttex Sdacated in
Framptom Hall Appointments are natsually necessary.

OFFICE HOURS & TELEPHONE NUMBERS
Monday-Friday

8:00a.m.i 4:30 p.m.

Framptom Hall 319

Phone 303%687-4008, Fax 30687-4380

4

W

Tammy Shockey
Director,
FSUBusiness
Advising Center

Routinely, students stop in the Center to:

obtain information regarding academic programs

declare a major

change an adws

obtain information about transfer courses

be advised for registration (appointment encouraged)

get help contacting an advisor/professor

find out what academic support services are available

be directed to the appropriate office to resolve problem Eitgt
obtain information about student organizations

E R N T ]
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FSUBusinessAdvising Center
Statementof Purpose

Advising is a part of teaching and learning. As such, advising is a responsibility shared by faculty
and students. The advising process within B&tinesgosters an atmosphere in which each student
feels welcomed, heard, responded to, and respected as an individu8udi&idsadvisors
demonstrate high ethical standards and serve as positive role models.

Each student will find a support struauor developing meaningful educational plans that are
compatible with his or her life goals. FBUsinesgrovides advising support throutftreeprimary
support avenues:

T
1
1

a faculty advisor for onenone consultation,
the FSWBusinesAdvising Center for gpplemental support,
Professional Development | and Il courses for foundational knowledge and peer interactions

As a result of the advising process, students should be able to:

T

1
1
1
1

locate and understand institutional policies and procedures in order toglavdtgree
completion plan

identify and utilize relevant campus resources

find solutions to academic and carpéanning issues

develop an educational plan and a career preparation strategy

articulate and implement educational and career goals

Advising Center

The FSWBusinessAdvising Center is a support program for both faculty and students. The Center
supports the advising process by:

1

)l
)l
)l
)l

= =

providing recordkeeping support for advising needs

assisting with preparation of appropriate advising materials

coordimting scheduling of classes, labs, and certain student events

coordinating work with students on probation

providing development opportunities to assist faculty to become better advisors and to assist
students to meet their educational planning respoiti&bil

assessing advising effectiveness and recognizing excellence

encouraging continuous improvement in all advising processes
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Responsibilities of Advisees

Suggested Minimum Contact€Each Semester
1. You are encouraged to contact your advisor
-Soon dker assignean advisofrecommended withione week)
-Early in the semester
-During Registration
-During Regular School & Advisor Hours

These meetings provide an opportunity to get acquainted,
define roles, set expectations, and discuss educpiaisa

2. During the Registration period, signdeets are usually posted oncavd s or 0 s
dooror you may-enail a request for an appointm@kpointments are always
encouraged, and are required by some advisors).

3. Additional contact with an advisorasommended when difficultly arises in classes
(e.g., receipt of mgemester warnings).

4. The only time a student should drop in on an advisor without an appointment is
during posted office hourgjless it is an emergency. Arvai s or 6 s ssas hedul ¢
busy as a studentdés schedul e. Show res
appointment or visiting during posted office hours.

5. The Advising Center office hours &eem. t04:30 p.m(closed one hour for lungh)
Mondg through Friday. You camgin the Advising Center for assistance
anytime.However, appointments for advising are encour&gaedents without
appointments are served on a-fishe, frss er ved basi s ( aka FI
ACCT).

6. As stated in the catal&fQU are respasible for completion of OUR academic
program. Your advisor will assist you, but your advisor is not and will not be held
responsible should you fail to complete the degree requirements according to your
plans.

7. Discuss student organizations with youisadand join one. Becoming an active
member of a student organization ia@ivity that you can include on your resume
and being an active member will help you develop your professional skills.
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SCOPE OF ADVISING

(i.e., things you should discus with your advisor)
macro to micro approach

1. EXPLORATION OF LIFE GOALS
a. Determine career aspirations, @/lgere do you want to be 5 years from now?
10 years?
b. Answer the followingWhat are yaustrengths and weakne8s&¥hat do you
enjoy?Youshoutl be able to articulate your personal abilities and aptitudes.

2. EXPLORATION OF CAREER GOALS
a. Develop knowledge pbtential caredields
b. Understand the changing nature of work in sametyn your chosen discipline
c. Seek informatioaboutother optionghat might bewvailable

3. PROGRAM CHOICE
a. Understand what programs are available in the eoltgeiversity
b. Be familiar witlthe requirements of programs (time commitmeldstives,
compatibility with your career gdpals
c. Know the university requiremerus fransfecredits if applicable

4. COURSE CHOICE

a. Explore course choices and course content

b. Discover any speciaformation regarding coursesefequisites¥requency of
offering?Transferability Does the courdelfill requirementsr is it an
electve?)

c. Understand the rules and regulations afitinersityegarding probation and
dismissakgndlimitson course loafif applicable)

d. Discover opportunities for honors courses or remedial courses

5. SCHEDULING COURSES
a. Use the PAWS system for schedulimgcaanging schedules
b. Prepare schedules compatible yotirwork and commuting requirements
c. Honor all prerequisiteprequisites

1C
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REMINDERS FOR GETTING THE MOST OUT OF ADVISING

Your Relationship with Your Advisoras a Person
1. Show your advisor you caseshowing respect
2. Show interest, helpful intent, and involvement
3. Present a professional demeanor
4. Establish ahonest and respectfalationship

Professional Behavior
5. Take initiative; do nexpectn advisor tgearch foyou
6. Keep appointments
7. Keep infrequent contact with your advisor
8. Schedule adequate time periods for your advisor to fill ouiffognessary
9. Be a good listener
10.Do not be critical of other faculty or staff to your advisor
11.Be courteous to your advisor
12.Be realistic

Being a Preparedand Responsible Advisee

13.Be active and involved in your education

14.Provide accurate information

15. Be familiar with catalog and course requirements

16. Attempt to establish a foyear educational plamadvancéo share witlyouradvisor
during your appointment

17.Be prepared to answer questansut youclasses, GPA, and career preparation

18. Make your own decisions; advisors do not make them for you

19. Acknowledge reasons and accept responsibility for poor academic performance and seek
appopriate support servicémecessaiR assess your strategies for successful
performance and try to make them even better! (continuous improvement)

20.Use all available information sources

21.Follow up on commitments made withuradvisor

11
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HOW DO | CHOOSE ELECTIVES IN MY MAJOR?

Choos ng el ectives in your major iIs the second
make for your academic plan (the first is deciding on a major/concentration).

Your choices for electives can help prepare you for a career path and will help

distinguish your academi c preparation from your peers (who are your friends

now, but wil/l be competitors in the workplac
important to choose wisely.

How do | decide which electives to take?

1. Explore the possibilities by reading your major  requirements and reading
the catalog descriptions for elective courses.

2. Research career paths and decide what you want to do (this is the
hardest part!).

3. Talk to your academic advisor and your professors.

4. Review syllabi for electives. You may get copies of course syllabi from
previous semesters by asking the department administrative assistant
for a copy. They keep paper copies of all syllabi just for this purpose.

1T MGMT 301-687-4375
1 MKTG/FINA 301-687-4417
1 ECON 301-687-4386
1 ACCT 301-687-4297

5. Plan early for these decisions! Most electives are not offered every
semester, and many have prerequisites. So you need to find out if that
el ective is a -upnbiem@g doryleyaresvberrour se and
take the prerequisites in sufficient time so th at you will be eligible to
enroll when the elective is offered.

12
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WHO APPROVES WHAT?

Form/Request

Approved by

Course Substitution in the major

Department Chair

Course Substitutions (multiple) in the major

Academic Standards Committee

Course Substitution in the GEP

Academic Standards Committee

Course Withdrawal
Request to withdraw from a course within the first 8 weeks

Instructor and
Academic Advisor

Course Withdrawal
Request to withdraw from a course without a penalty after
the first 8 weeks

Associate Dean

Drop/Add Instructor and
During drop/add period--first week of class Academic Advisor
Overload Academic Advisor

Take more than 17.5 credits
Cumulative G.P.A. of 3.0 or above

Overload
Take more than 17.5 credits
Cumulative G.P.A. below 3.0

Academic Advisor and
Department Chair

Prerequisite/Corequisite Waiver

Department Chair

Request to complete degree off campus
For a student with 105 or more credits earned

Academic Standards Committee

Request to participate in Commencement

Academic Standards Committee

prior to completion of graduation requirements or
Registrar
Transfer Credit Authorization (Permission to Attend Registrar

Another Institution) (non-seniors)

Request from student to transfer credits from another institution.

Transfer Credit Authorization (Permission to Attend
Another Institution) (senior students)

Request from a senior level student to transfer a single three-

credit course from another college

Academic Advisor or
Department Chair

Withdrawal from the University (dropping all classes)

With or Without grade penalty

Vice President SES and
Assistant Provost

13
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Drop/Add Procedures

You may change your registration (add or drop a course or change sections or credits) using
PAWS (The Webasedtudent information system) from the time of registration through the first week
of classes if the course secyion want to addas openings. If the course is closed, wyuequest a
class limibverride from thappropriatelepartment chaibutthere is no guarantee that your request
will be granted. o may not add courses after the first week of classes.

You are responsible fofficiallydropping/adding courses/sections at all tinkeslure to do so
will result in a grade of FX inthecowsse t i o n  oOrda coeditpnehe oursee ct i on oOadded.
However, if you miss the first class meeting without notifying the instructor/department, the
Department Chair at his/her discretion has the authority to drop you from the course. Adgitionally,
may be subject to administrative drop due to a course cancellation or a missing pmeogeguisite
requisiteYou must initiate all other drops.

After the first week of classes, to drop a class, you must caroplete withdrawal forand
fileitwi t h t he Relfjoswithdeaw fiom anuhdergradeate course during the first eight
weeks (beginning with the first day of classes) or the first half of a course that is less than a regular

semester in | engt h, (no@RApenalty) Gladuatewitediawabdates ar@ Badlier.g r a d e
Exact dates governing withdrawal from a course without penalty are publisiudfidialtheademic
Calendarlf youdropa course after thafficial withdrawal date y ou  wi | | rradgouve a OV

will need a special fornfou will receive afirXdgrade ifyouunofficially withdraw from a courgies.,
stop attending clasge$o withdraw from the Universifgll classesjee the University catatogyour
advisoifor a description dhe process

The form belows used to drop a course.

FROSTBURG STATE UNIVERSITY DROP/ADD FORM EFFECTIVE DATE
OFFICE OF THE REGISTRAR MO. DAY. YR.
PAWS
ID NAME:
NUMBER LAST FIRST MIDDLE
STUDENT

TERM O FALL O SPRING O WINTER O SUMMER |SIGNATURE
PLEASE RETURN THIS FORM TO THE OFFICE OF THE REGISTRAR FOR PROCESSING

DEPT ABBREV COURSE NO. SECTION NO. COURSE TITLE CREDITS| OFFICEUSE | AUTH. SIGNATURE REQ'D
A
D
D
D
R
o
P
CREDIT HOURS BEFORE CHANGE AFTER CHANGE

SIGNATURE OF ADVISOR (REQUIRED)

14
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PREREQUISITES/COREQUISITES

A prerequisite is a course that you must pass before you enroll in the course
with the prerequisite.

A corequisite describes two courses that you can/must take concurrently.

In the back of each catalog is a section called Course Descriptions; this section is
organized alphabetically by program cBde FSUWBusinegtiese codes are: ACCT, BLAW,
BMIS, BUAD, ECON, FINA, MGMT, and MKTG.Course descriptionscinde
prerequisite/corequisite information. If the description does not state that a
prerequisite/corequisite is required, then there is no prerequisite/corequisite for that course.

PREREQUISITE S

If you have previously passedu@ currently enrolled anprerequisite for a course that
you want to take next semester, PAWS will allow you to enroll for the course. However, if you
do not pass the prerequisite course with the required grade (typically C or betsgr)hgou
administratively dropped from he registered course

In exceptional circumstances, a Department Chair may waive a prerequisite
requirementlf this happensa department representative must registdor the course.

An Example of a Course Prerequisite:

MGMT 355 Operations Maragnt
Prerequisi,e MATH 209 MGMT 351

COREQUISITES

There are two courses in FRIdinessth corequisites.

FINA 370 Corporate Financed requires you to have either compl&eq€T 212
Managerial Accountingwi t h a @e€itér orga be enmlledin ACCT 212 during the
same semester as FINA 370.

ECON 492Internship Research Paperequires that you also be enrolleéd@©N 495
Internship in Economics during the same semester.

PAWS Hint: If a course &s a corequisite,retl in a section of the requiregrequisite course
FIRST
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Office Manager

Help Is Here!
ACADEMIC
Academic PASS Office 150 Pullen 301-687-4441 Beth Stallings, bstallings@frostburg.edu
assistance, such Math Specialist
as tutoring, study (questions about math
skills, time levels and course sequenc
management, etc. math tutoring)
150 Pullen 301-687-4441 Rachel Hoover, rshoover@frostburg.edu
Learning Specialist
(all other tutoring, study
skills, time management,
work with probationary
students)
150 Pullen 301-687-4441 Lois Bennett, Ibennett@frostburg.edu

Assistant Provost

Help w/ research Lewis J. Ort Library Reference Desk| 301-687-4424 Reference Librarian libref@frostburg.edu
Floor 2
Help w/ writing The Writing 151 Pullen 301-687-4066 Mark Smith msmith@frostburg.edu
Center Writing Specialist
Declaring a Major 1 FSUBusinessAdvising 319 Framptom | 301-687-4008 Tammy Shockey, tshockey@frostburg.edu
College of Business Center FSWBusinesAdvising
(ACCT, ECON, BUAD) Coordinator
Declaring a Major i Other Departmental Department Chair
Students Office of New Major
Undecided about Advising Center 124 Sand Spring 301-687-3132 Amy Shimka alshimka@frostburg.edu
a Major Coordinator
Academic Provost 6s Off 213 Hitchins 301-687-4212 Bonny Griffith, bgriffith@frostburg.edu
Probation/Dismissal, Admin. Assistant
Curricular Exceptions
301-687-4212 Dr. Mary Gartner, mgartner@frostburg.edu

ACADEMIC - TRANSFERS

Coordinator

Transfer Credit Evaluation | Admissions Office 114 Pullen 301-687-4201 Danielle FootgAssist. dsfoote@frostburg.edu
Director of Admissions
General Transfer Questions | Advising Center 124 Sand Spring| 301-687-3132 Amy Shimko alshimka@frostburg.edu
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ATHLETICS
Questions about eligibility

CAREER

Job fairs, resume/cover
letter assistance, On
Campus Recruitment,
Career exploration/options,
Individual Career
Counseling, Alumni
Mentors, Access to the
College Central Network,
Credential File

DISABILITY
Accommodations, questions
about testing for learning
disabilit

Special Academic Service

Career Services Office

Disability Support
Services

512 Ort Library

Sand Spring
Hall

150 Pullen

301-687-4727

301-687-4403

301-687-4483

Sheila Pappas, Coord. Of
Special Academic Svcs.

Dr. Robbie Cordle,
Director

Rhiannon Morgret
Director

spappas@frostburg.edu

rcordle@frostburg.edu

rcmorgre@frostburg.edu

HOLD ON PAWS ACCOUN
Admissions Hold

(probably lacking final
transcript)

Admissions

114 Pullen

301-687-4201

Financial Aid Financial Aid Office Pullen Hall 301-687-4301 Angie Hovatter, ahovatter@frostburg.edu
Director
Work/Study Jobs & Financial Aid Office Pullen Hall 301-687-4301 Jessica Taylor jlitaylor@frostburg.edu
Financial Aid Financial Aid Counselor
Student Loans & Financial Aid Office Pullen Hall 301-687-4301 Kelli I1zat, kizat@frostburg.edu
Consortium Agreements Financial Aid Counselor
Billing Concerns University & Student 148 Pullen 301-687-4321 Brenda Kane, billingoffice @frostburg.edu
Billing Offi ce Asst. Bursar
301-687-4321 Tina Nightingale, billingoffice @frostburg.edu
Bursar
Finance Office 309 Hitchins 301-687-4331 Rich Repac, rrepac@frostburgdu
Assoc.VP Finance &

Comptroller

|

Lynn Davis or
Any Personnel

Idavis@frostburg.edu
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record)

Study Abroad, working or
volunteering abroad,
graduate study abroad,
transferring credit from
overseasFulbright
programs for students,
study abroad scholarships

Information about visas,
SEVIS questions,
international student
services, health insurance
for international students,
scholarships for
international students.
MEAL PLAN
Questions about meal plan;
changing a meal plan
PERSONAL

Center for International

Education

University & Student
Billing Office

Fuller House
19 Braddock
Road

148 Pullen

301-687-4714

301-687-4321

Athletic Hold (so that Special Academic Servicg 512 Ort Library | 301-687-4727 Sheila Pappas spappas@frostburg.edu

Athletes do not drop below

12 credits)

Billing Hold University & Student 148 Pullen 301-687-4321 Any Personnel billingoffice@frostburg.edu
Billing Office

Health Hold (probably Health Services Brady Health 301-687-4310 Diane Preston or dpreston@frostburg.edu

incomplete immunization Center Mary Tola, mtola@frostburg.edu

Director of Health Services

UNTERNATIONALSTUDY

Victoria Gearhart
Administrative Assistant

Office Personnel

vmgearhart@frostburg.edy

billingoffice@frostburg.edy

Services & Benefits

Individual and Group Counseling and Sand Spring 301-687-4234 Dr. Spencer Deakin, sdeakin@frostburg.edu
Counseling Psychological Hall Director
Services
301-687-4234 Joan Stewart,
Admin. Assistant
Veterans Affairs - 301-687-4409 Patrick Deasy, pdeasy@frostburg.edu

Counselor
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RESIDENTIAL

On-Campusi

Issues such as difficulty
with roommate, noise
problems, maintenance, etc.

First, student should conta
RA or Hall Supervisor

rlo@frostburg.du

Residence Life Office

Basement,
Annapolis

301-687-4121

Douglas Baer,
Assistant Director

rlo@frostburg.edu

LaToya Haynes
Assdstant Director

rlo@frostburg.edu

Sean McNally
Assistant Director

rlo@frostburg.edu

First, student should cortla
CA (Community Assistant)

Edgewood Commons

301-689-1370

Greg Capecci
Director

gjcapecci@frostburg.edu

Off-Campus

SES Office

116 Hitchins

301-687-4311

Dr. Jesse Ketterman
Deanof Studens

STUDENT INVOLVEMENT

jkettermai@frostburg.edu

abroad, transferring credit
from overseas, regional

studies certificate

List of organizations w/ Student and Community | Lane Center 301-687-4411 Ask for: dAth
of ficersd nanllInvolvement Information
information Desk
234 Lane Ctr. 301-687-4049 Robert CooperDirector of | rncoope®@frostburg.edu
Student Activities
Greek Organizations (for Student and Community | 213 Lane Citr. 301-687-7398 Jamie WintersAssistant jwinters@frostburg.edu
academic requirements, see| Involvement Director, Student Activities
Pathfinder)
STUDY ABROAD
Studying overseas, working | Center for International Fuller House, 19 301-687-3091 Tracey Klickman taklickman@frostburg.edu
or volunteering abroad, info | Education Braddock Road Director
about visas, graduate study 301-687-4714 Victoria Gearhart vmgearhart@frostburg.edy

Administrative Assistant
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August 2011

FSUBusiness Vision Statement
FSUBusiness will be recognized and respected as a premier business program.

Mission Statement

FSUBusiness provides progressive learning experiences to help students prepare to successfully
meet professional opportunities through a dynamic student-centered educational evnironment that
emphasizes applied learning and a framework for professional growth in a global society.

Mission Statement Components:

FSUBusiness emphasizes excellence in teaching at the undergraduate and graduate levels through
its small class environment, caring faculty, and interactive focus.

FSUBusiness provides intellectual and professional development to business students through
coursework, research opportunities, and global experiential learning activities, with a focus on
leadership, ethical values, and regional engagement.

FSUBuUsiness secures inputs from significant constituencies, such as business practitioners, alumni,
and students, to continually enhance the quality of its programs.

FSUBusiness faculty continuously improve their teaching skills through research practical
applications, and global learning experiences.

Core Values
1 Accountability 1 Openness
1 Fairness 1 Teamwork
1 Mutual Respect Transparency
1 Professionalism  Trust

MASTER GOALS
That FSUBuUSsiness: (not in priority order)
I. Delivers high-quality academic programs to students.

II. Disseminates significant and timely research to the academic, business, and
governmental communities.

lll. Facilitates business and economic development.

IV. Rrecruits, develops, and retains high-quality faculty, staff, and administrators.
V. Maintains excellent relations with internal and external constituencies.

VI. Follows sound administrative policies and practices.

VII. Expands opportunities for global collaboration.
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ACTION PRIORITIES

2010-2011

The following Action Priorities represent key changes and significant upgrades that the college should
strive to accomplish during the next several years.

VI.

VII.

Develop

Continue to monitor and revise the Assurance of Learning System and revise as

necessary.

and
commitment to transparency.

i mpl ement methods to enhance the

Develop and implement methods to increase the undergraduate and MBA enrollment
while enhancing admissions standards.

Support Professional Development programs for faculty members..

Expand global experiences for students and faculty.

Enhance

t

he

collegebds.technol ogical

Review and revise the Strategic Direction to keep pace with the changing

environment.

24
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ORGANIZATIONAL CHART

Dean

Associate Graduate
Dean Coordinator
I
Technical Advising | | Administrative
Support Coordinator Assistant

Department Chair
Accounting

Department Chair
Economics

Department Chair
Management

Department Chair
Marketing &
Finance

Administrative
Assistant

Administrative
Assistant

Administrative
Assistant

Administrative
Assistant

Faculty

Faculty

Faculty

Faculty
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FSUBusiness Student Code of Conduct
(Sept 2006)

In addition to complying with federal/state laws and University Student Conduct Policies
(found in the annual Pathfinder and Policy Statements booklets and
http://www.frostburg.edu/), FSUBusiness students are expected to exhibit professional
behavior in all circumstances related to campus activities, including the classroom and
extra-curricular activities.

The purpose of the FSUBusiness Student Code of Conduct is to promote an environment
where individuals are respected, learning is affirmed, and rights are protected. As future
business professionals, the college environment should be a safe place to practice and
establish a habit of professional behavior.

FSUBusiness expectations for conduct are related to respect for three iP @s:
1 PRINCIPLES
1 PERSONS
1 PROPERTY

RESPECT FOR PRINCIPLES
1 Demonstrate the highest level of ethical behavior whether your behavior will be
observed or not. This includes academic integrity as well as ethical behavior in non-
academic situations.
1 Be able to articulate and provide an example to others of high standards that are
consistent with being a responsible professional and citizen.

RESPECT FOR PERSONS
1 Demonstrate a respect for self by always working to your highest ability, challenging
yourself to continuously improve both academically and as a person.
1 Demonstrate respect for others. Treat others as you would like to be treated. Other
persons include fellow students, faculty, campus personnel, and campus visitors.
1 Demonstrate a respect for diversity in all of your actions and personal characteristics.

RESPECT FOR PROPERTY

1 Show great respect for intellectual property in all of its forms (e.g., written works,
ideas, creative works), and owners/creators should be acknowledged as appropriate
when their intellectual properties are used. Students especially need to be aware of
and educate themselves about what constitutes plagiarism in order to avoid this
violation of intellectual property.
Treat University, college, and otheri n d i v iphdsical prepérty with respect.
Report any facilities maintenance problem to your instructors who will forward the
issue to appropriate personnel so that the problem may be addressed.

= =

Violation of these expectations will be treated seriously, and penalties will be enforced
based on applicable University policies. If you are in doubt about any situation related to
this Code of Conduct, you are encouraged to discuss issues with your advisor, professors,
or the Deands office.
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FSUBuUsiness
Learning Goals

LEARNING GOALS

LEARNING OBJECTIVES
Our students will . . .

1. Communication &
Information technology skills
(Reading, Writing, Speaking,
Listening, & Technological
fluency)

A. Comprehend, critically interpret, and communicate information
and ideas in written form

B. Comprehend, critically interpret, and communic ate information

and ideas in oral form

C. Use technological resources to access and communicate
relevant information

2. Analytic and reflective
thinking skills (critical
thinking)

A. Develop and apply various research methods to:
x gather and evaluate inf  ormation critically
x analyze complex issues and construct logical conclusions

B. Develop and exercise qualitative problem -solving skills to
creatively synthesize ideas

C. Develop and exercise quantitative problem
creatively synthesize  ideas

-solving skills to

3. Leadership, team work &
collaboration

A. Develop and exhibit effective leadership skills

B. Develop the knowledge and skills essential for collaborating
and communicating effectively in teams

C. Exhibit the ability to anticipate changes in o ne's personal and
professional environment, and manage the change process under
conditions of ambiguity and risk

4. Personal responsibility:
Ethics, values, multicultural
and diversity understanding

A. Develop and exhibit professional and personal judgm ents
based on ethical consideration and societal values

B. Develop and exhibit a commitment to the community,
personally and professionally (civic responsibility, community
service, natural environment)

C. Demonstrate the knowledge, skills, and attitud es essential for
working in partnership with people of diverse backgrounds

5. Business Knowledge

A. Gain appreciation of global issues, the influence of political,
social, legal and regulatory, environmental and technological
issues

B. Develop skills  to assume managerial or professional
responsibilities in the current business environment

C. Master foundational business knowledge and skills within the
set of core courses required of all FSU Business students 1
accounting, leadership, human behavior, management,
marketing, finance, operations, economics and mathematics and
statistics

D. Master knowledge and skill sets beyond the foundational level
within at least one business discipline

6. Application to real world
settings

A. Apply the CBK torea  |-world settings (e.g., service learning,
internships , VITA Program, case studies, simulations, etc.)

B. Develop a greater sense of professional community, as through
student clubs, memberships in professional organizations, and
subscriptions to profess ional journals
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Programs’ Overview

UNDERGRADUATE MAJORS

Accounting
Business Administration
Economics

MBA

28
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Department of Accounting

Accounting Major

TheAccounting progranat Frostburg State
University prepares its graduafies avariety
of career paths. FSU accountirigrani are
successfully employed in diverse accourting
related positions in such areas as public
accounting, industry, financial institutions,
notfor-profit organizations and government
agencies.

For those Wo seek professional certification
after graduation, an accounting degree from
FSU will provide the foundation fax graduate
to sit for theCertified Public Accountant
(CPA) exam in many states, and ertified
Management Accountant(CMA) exam.
Completbn of the combined BS/MBA option
accounting will enable graduates to sit for the
CPAexam in Maryland.

TheAccounting Departmeris staffed by
faculty who have fultime appointments;
therefore, their first commitment
professionally is to teaching. Variagrk
experiences and educational backgrounds
characterize the individual faculty members,
including appropriate professional
certifications. The student can expect close
supervision and individual attention during
completion of the accounting major.

TheAccounting Departmerstrongly believes
that part of its job is to assist graduates in
securing accountingelated positions. Most
accounting majors begin specific jgbarch
efforts during their junior year.

Many seniors find positions prior to

graduaibn through orcampus recruiting
efforts. Alumni surveys indicate that over

31

80% of FSU accounting graduates find
accountingrelated positions within six months
after graduation.

Accounting majors are encouraged to become
involved in theAccounting Association
Accounting students manage this group. The
faculty act in an advisory capacity. Guest
speakers from a variety of accounting
positions, field trips, special projects, and
social activities are utilized to foster a sense of
appreciation for thaccounting profession.

Accounting studentsay participate in the
Volunteer Income Tax Assistance Program
(VITA) sponsored by the IRS and supervised
by FSU faculty. This programllows students
to gain tax preparation experience while
providing a valuatd community service by
preparing tax returns at no cdst elderly,
low-income, and student taxpayerglie local
region.

An internship in accounting provides a unique
opportunity to integrate an academic
accounting background with professional
work exgerience in industy, government or
public accounting. The Accounting
Department has developed a strong base of
employers who provide jobpportunitiesor
students who wish to enroll MCCT 494
Internship in Accounting.

For Additional Information:
Shara L. Robinson, Chair
Department of Accounting
Franptom Hall 338
301.687.4388 or by email at
srobinson@frostburg.edu



mailto:srobinson@frostburg.edu

FSUBusiness Student Success Guide

Accounting Program Learning Goals

The mission of the Accounting Program is to proviue dpportunity for
students to obtain knowledge and skills needed for successful careers. The
program serves the State of Maryland and the surrounding regions by providing
a rigorous accounting program that meets the needs of the students, the
accountingorofession, and the business community.

The educational emphasis is on the undergraduate major and minor
programs, both of which are offered in smalss settings with personalized
instruction by faculty with both professional and academic credenti@lse
major allows students flexibility in designing a program of study that prepares
them for an accounting career as well as for obtaining professional
certifications. Students are also given the opportunity to apply their accounting
knowledge and sKi to realworld settings (e.g., field experiences and the
Volunteer Income Tax Assistance Program).

The Accounting Department has also embraced the following student
learning objective, in addition to those learning goals and objectives adopted
by the Cdlege of Business:

1 Students completing the Accounting program should be able to
demonstrate advancéelvel knowledge in the following subject aréas
o financial accounting and reporting,
auditing,
accounting systems,
cost (managerial) accounting, and
federal taxation of individuals and corporations.

(el ollolNe)

In addition to their primary focus on higjuality teaching, the program faculty
engage in professional and scholarly activities and in service to the college, the
university, the community, and the pre$gon. The faculty facilitates student
development through the use of appropriate technologies and various active
learning approaches. Faculty also encourage students to develop a greater sense
of professional community by joining student clubs (e.gcoAmting

Association) and professional organizations (e.g., AICPA, MACPA, and IMA).

32



FSUBusiness Student Success Guide

BS/BA IN ACCOUNTING

20072009 Catalog

1. ACCOUNTING

* X X X X X

ACCT 211
ACCT 212
ACCT 311
ACCT312
ACCT 313
ACCT 305
ACCT 315
ACCT 316
ACCT 325
ACCT 401
ACCT 420
ACCT 421
ACCT

Financial Accounting
Managerial Accounting
Intermediate Accounting |
Intermediate Accounting
Intermediate Accounting Il
Accounting Systems

Cost Accounting

Advanced Cost Accounting
Auditing

Advanced Financial Accounting
Tax

Advanced Tax

Accounting Elective

2. Other FSWBusineS§®ourss

/

* 0% TS 3k 3 * X *

BUAD 105
BLAW 291
MGMT 351
MGMT 355
MGMT 356
MKTG 361
BUAD 400
MGMT 405
FINA 476

MGMT 485

3. ECONOMICS
*# ECON 201

*

ECON 202

Professional Development |
Legal Environment of Business
Management of Organizations
Operations Management
Leadership & Human Behavior
Principles of Marketing
Professional Development Il

Business Ethics & Social Responsibility

Financial Management
Business Policy & Strategy

Principles of Economics (Macro)
Principles of Economi¢Micro)

4. OTHER REQUIRED COURSES

TOTAL REQU IRED HOURS FOR ACCOUNTING MAJOR

*

*

CMST 102
COSC 100

*& MATH 106
*# MATH 209

Introduction to Human Communication
Introduction to Computer Science
Algebra with Calculus for Business
Introduction to Probability and Statistics

5. 2.0 GPAIN ACCOUNTING COURSES REQUIRED

COMPLETION OF GENERAL EDUCATION PROGRAM REQUIRED
SEE CATALOG FOR OTHER UNIVERSITY REQUIREMENTS

TOTAL REQUIRED HOURS FOR GRADUATION

Ro 3k~

GRADE OF "C" OR BETTER REQIRED
GRADE OF "P" REQUIRED

ALSO INCLUDED IN GENERAL EDUCATION PROGRAM
OR MATH 220 Calculus for Application® R MATH 236 Calculus |

For Accounting Couse Descriptions, pleaseiew a recent university catalog;
for specific Accounting Major Requirements, please refer tour catalog

NOTE:
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BS/BA IN ACCOUNTING / MBA
2011-2013 Catalog

1. OBTAIN A MINIMUM SCORE OF 400 ON THE GMAT PRIOR TO
APPLYING FOR THE COMBINED PROGRAM

2. APPLY FOR THE COMBINED PROGRAM PRIOR TO TAKING
ANY MBA COURSES

3. COMPLETE ALL REQUIREMENTS FOR BS/BA IN ACCOUNTING
WITH A CUMULATIVE AND MAJOR GPA OF 2.5 OR BETTER 120

4. GRADUATE MBA REQUIREMENTS
(MAY BE COMPLETED AT FROSTBURG R HAGERSTOWN)

MGMT 510 The Leadership Process

ECON 511 Economics for Managers

MGMT 512  Management Decision Analysis

MGMT 542  Organizational Behavior

BMIS 607 InformationManagement In Organizations
FINA 610 Financial Managent

MGMT 620  Strategic Human Resource Management
MKTG 640  Marketing Management

MGMT 680  Strategic Integration

MGMT 690  Strategic Change Management

‘wwwwwwwwww

TOTAL HOURS REQUIRED FOR GRADUATION

=
o
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Department of Accounting
Freguency of Course Offerings

Fall Semesters

Spring Semesters

Number & Course Title Eﬁi‘t‘;&i‘j’ Number & Course Title Efetll:il\ﬁd/
211 Financial Accounting R 211 Financial Accounting R
212 Managerial Accounting R 212 Managerial Accounting R
305 Accounting Systems R
311 Intermediate Accounting | R 311 Intermediate Accounting | R
312 Intermediate Accounting Il R 312 Intermediate Accounting Il R
313 Intermediate Accounting llI R
315 Cost Accounting R

316 Advanced CoAtcounting R
325 Auditing R
330 Government and Nonprofit E
340 Financial Reporting Issues E
401 Advanced Financial R
420 Tax R
421 Advanced Tax R
425 Volunteer Income Tax Ex
Assistance
494 Internship in Accounting E 494 Internshipin Accounting E

* This elective does not count for the ACCT major

Summer
. Required/
Number & Course Title Elective
494 Internshipin Accounting E

Disclaimer:

This is a tentative schedule, which is subject to change. It is not a guarantee.
Courses may be cancelled at the end of pre-registration or prior to the start of the

semester due to low enrollment.
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Department of Economics

Economics Major

TheEconomics majovides excellent
preparation for many professional caregms.
study of economics provides students with a
logical and ordered way of examining problems
and issuedt draws material from such diverse
fields as history, philosophy, mathematics,
political science, and business administration in
analyzing topicsniging from how an individual
household or business can make sound
decisions to societal issues such as how to fight
unemployment, inflation, and environmental
decay. Economics majors learn how to
formulate a question, collect information,
identify an apppriate framework to analyze

that information, and arrive at an answer to the
guestion.The economics major is widely
recognized as providing a solid background for
many professions.

The faculty of the Department of Economics
are highly qualified econotsig’ho have

students whantend to seek employment in the
private sector and/oregire to pursue an MBA
degree. The concentration in Public Policy
Economics is recommended for students who
intend to seek employment in government or
with other policyoriented organizations. The
concentration in Quantitative Economics is
recommended fatudents who intend to seek
employment in economic consulting or
forecasting and/or pursue graduate study in
economics or law.

Career Opportunities

Career alternatives for economics graduates are
unusually variedlhese include careers in
business, gevnment, law, journalism, teaching,
and public or private international service. While
a significant proportion economics majors do
not become professional "economists," they are
able to use their economics backgrounds in a
large variety of occupatiobdergraduate

distinguished themselves as excellent teachers asstudy in economics also provides excellent

well as scholar§.he expertise of the faculty
covers a broad range of dighds including
economic development, economic history,
environmental economics, experimental
economics, internatidreconomics, labor
economics, mathematical monetary economics,
public sector economics, and urban & regional
economics.

Program Structure

All economics majors must complete a core
curriculum. Students may major in economics
without pursuing a speciatizoncentration; or
they may pursue a concentration in Business
Economics, Public Policy Economics, or
Quantitative Economics. The concentration in
Business Economics is recommended for

37

preparation for graduate study in a second
discipline or a related area, such as law, business
administration, or public administratiétnout

one half of our economics graduates have gone
on to dograduate work. Virtually all of these
students have received financial awards in the

form of graduate assistantships.
ik

|

| "ﬂl“"_f

PR
For Additional Information: ks
Dr. David Kiriazis, Chair
Department of Economics
Guild Center 145
3016874390 or by email
dkiriazis@frostburg.edu
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Economics Program Learning Goals

1. Enhance our studentséability to comprehend, critically interpret and
communicate information and ideas orally and in written form; and to use
technological resources to access and communicate information.

a. Our students will use computer resources [internet, software, etc.] to
collect, analyze, present and explain economic data.

2. Provide our students with the necessary foundation in basic economic
principles.

3. Provide our students with a competence in the core areas of economics.
Students will demonstrate an understanding of:

the fundamentals of national income accounting.

the major theories of consumption and investment spending.

the determinants of economic growth.

alternatives models of the macroeconomy and theories of the business
cycle.

the role of money and financial markets.

the role of stabilization policy.

the characteristics of various market structures and their
consequences for consumer and producer welfare.

the nature of market failures and potential corrective measures.

apop

= @0

4. Enhance our studentsacritical thinking and problem-solving ability.

5. Our students will demonstrate an ability to apply economic theory to practical
business problems and management practices.

6. Enhance our studentséability to apply quantitative techniques to economic
problems. Our students will demonstrate an understanding of:

a. the use of mathematical optimization in economic theory.
b. the statistical methods used to evaluate causal relationships among
economic variables and make forecasts.

7. Our students will demonstrate an understanding of global economic forces
and the relationship of the US economy to other national economies.
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WHY STUDY ECONOMICS?

1 Itaffects everythngee do. Al fred Marshall described eco
the ordinary business of |ife.o

9 Just about everyone is concerned about schools, jobs, credit card debt, health issues, the
stock market, or the cost of living. The study of econom@asdas valuable insight for
understanding these topics, and many, many others. Knowledge of economics enables us to
make better decisions about these everyday issues.

1 Some of the more difficult and controversial issues we face become clearer when we apply
the principles of economics. I's Asmart gr owt
trade with other countries? Why do some good workers lose their jobs?

Economics helps us to make sense out of our world. It is obviously helpful to those who work in
economicsrelated jobs. It is also helpful to everyone else, however, because economics can be
applied to just about any aspect of our lives.

How is economics useful today?

The Global Economy:
We are presently in a state of rapid transformation from &webdmational markets to one of
global markets. Moreover, a new environment of high technology is supplanting the workplace we
knew in the mid 19006s, centered on a mix of mar
change, a sound knowledgkeconomics is an invaluable resource in guiding us towards the best
preparation for the challenges of tomorrow.

The Information Explosion:

We now have easy access to more information, and more opinions, than we ever had before.
On the radio, on televisn, in newspapers, in magazines, and online we can find-baigdling
amounts of statistical information, as well as a similarly large number of commentaries about money,
business, policynaking, education, and other topics of concern to any serious adult

This situation requires each of us to make extremely important decisions about what we
should pay attention to and what we should ignore. Economics is the science of deaidinog, so it
is one of the most valuable disciplines we can learn.

What can | do with a degree in Economics?

Economics majors are demanded in a wide range of jobs and industries. According to the National
Association of Colleges and Employers, economics is one of the top 5 undergraduate majors targeted
by firms in the governmeraind service sectors, especially financial service firms. Since services of

all types account for nearly oitalf of our national output, employment opportunities for economics
majors are numerous and diverse. Frostburg graduates are employed irafgeleris like the

Bureau of Economic Analysis, the Bureau of Labor Statistics, the Environmental Protection Agency
and the Federal Reserve. Many FSU grads are now pursuing or have obtailneé glegrees at top
universities such as New York UniversiBenn State, Purdue, West Virginia University and the
University of Delaware. Many others have gone to law schools.

According to NACE(National Association of Colleges and Employgegjonomics majors
can expect to receive a starting salary betweer0$84nd $45,000, significantly higher than for
other liberal arts majors. According to the Bureau of Labor Statistics, the median salary for
economists is about $70,000, while the average annual salary of economists employed by the federal
government isver $80,000.
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Useful Websites:

Bureau of Economic Analysis WWW.Census.gov

Bureau of Labor Statistics www.bls.gov

Congressional Budget Office www.cbo.gov

Federal Reserve www.federalreserve.gov

Foundation of Economic Education www.fee.org

U.S. Census Bureau Www.census.gov
NOTE:

For Economics course descriptions, please see your university catalog.
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The Dbllowing table shows the planned rotation fBpringSemester 20 through Spring Semester

2012 This guide is intended to indicatenttieimurfrequency with which a course will be offerbd

department may offer a course more often than is indicdtedand warrants. While the department

will make every effort to offer each course during the semesters indicated, a course may be cancelled in

Department of Economics

Frequency of Course Offerings
(Spring 2A.Gi Spring 2.2

the event of low enroliment.

Fall | Spr.| Fall | Spr.| Fall | Spr.

2011| 2012| 2012| 2013| 2013| 2014
200|Basic Econoros X X X X X X
201 |Principles of Macro X X X X X X
202|Principles of Micro X X X X X X
211|Honors Principles of Macro X X X
212|Honors Principles of Micro X X X
300|History of Economic Thought X X X
301 |Labor Economics X X X
303|AmericarEconomic History X X
305|Managerial Economics X | X | X | X | X | X
306|Money and Banking X X X
307|Government, Business, & Public Poli( X X
309|Comparative Economic Systems X
351|Intermediate Macroeconomics X X X
352|Intermediate Microeaomics X X X
400|International Trade X X X
401 |International Finance X X X
404|Public Sector Economics X
405|Economics of Developing Countries | X X
407|Business Cycles and Forecasting X
408|Urban and Regional Economics X
410|Resourc& EnvironmentaEconomics X
450|Quantitativdeconomics X X X
460|Introduction to Econometrics X X
490|Special Topics (variable)
491|Seminar in Economics X X X
494 |Field Experience in Economics X X X X X X
499|Individual Problems in Economics X X X X X X
511|Economics for Managers X | X | X | X | X | X

Reviseldnuary 11
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ECONOMICS

[Examples of Employers of Economics Graduates$

1 Allegany County Department of 1 Morgan Stanley Dean Witter
Economic Development f National Security Agency

1 American Express FinaalcAdvisors { Office of Naval Research

I ATK Tactical Systems Co. f  Pennsylvania Department of Revenue

1 Bank of America f Social Security Administration

1 Bureau of Economic Analysis  US Army Auditing

 CBIZ f US Department of Agriculture

1 Citicorp 1 US Department of Commerce

1 CSX Bureau of Ecommic Analysis

91 Edward Jones Bureau of the Census

1 Federal Energy Regulatory Commission . US Department of Labor

1 Federal National Mortgage Association Bureau of Labor Statistics

§ Federal Reserve Board 1 US Department of the Treasury

1 Geico Insurance Internal Revenue Service

1 Maryland Department of Busisesid 1 US Environmental Protection Agency
Economic Development f US Naval Sea Systems Command
Examples of Graduate Schools Attended by Ecomoics Graduates

1 American University 9 Syracuse University

9 Duquesne University 1 University of Bltimore

9 Florida State University 1 University of Delaware

1 George Washington University 1 University of lllinois

1 Kansas State University 1 University of Pittsburgh

1 New York University 1 University of Texas

1 Penn State University 1 University of Maryland at Baltimore

1 Purdue University 1 University of Maryland at College Park

1 Shippensburg University 1 West Virginia University

Economics Electives

1 American Economic History i Labor Economics

1 Businas Cycles and Forecasting 1 Managerial Economics

1 Comparative Economic Systems 1 Money and Banking

1 Economics of Developing Countries 1 Quantitative Economics

1 GovernmentBusiness& Public Policy 1 PublicSector Economics

9 International Finance 1 Resource & Environmental Economics

91 International Trade 1 Urban and Regional Economics
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Business Administration Major
Department of Management
Department of Marketing and Finance

The Business Administrationmajor at CONCENTRATIONS
Frostburg State University is desigongaépare  General Management Concentration
undergraduate students to purtudiesn the Students get a broad understanding of managerial

areas of general management, human resource functions in a variety of organizations ranging from
management, small business/entrepreneurship, small businesses to multinagilbcorporations to
internationabusiness, finance, and marketing. government agencies. Students are provided a

The objective of the program is to develop thorough background in both behavioral and
business professialswho not only have the technical aspects of management through courses
knowl edge necessary f euchadNewBusingss Ventar¢ghjmdn Resowrde a n gi n ¢
and unpredictable business environment, but alddanagement, Quality ManagemamiOperations

have the skills to apply this knowledge in an Managerant

appropriate manner. Recent graduates have

entered the work force direatlyhave pwsued Human Resource Management Concentration

their graduate studies at institutions such as Students studying Human Resource Management
Pennsylvania State University, University of will learn labor relations, staffing and development,
Maryland, University of Pittsburgh, West Virginiaand compensation management to prepare them for
University, Harvard University, Northwestern  careers in this dynamic field. The number of jobs in

University, and Frostburg State University. Human Resurce Management is expected to grow
much faster than many other occupations for the
The Business Admatration program at FSU near future and will provide an excellent career

provides many unique advantages that should bepportunity to graduates with this concentration.
considered when deciding what university to

attend, such as the program structure, number obmall Business/Entrepreneurship Concentration
student chapters of national business There is a growing dendafior courses that will
organizations, availability of internships, job prepare graduates to start and manage their own
oppotunities, small class sizes, and above all, businesses. The Small Business/Entrepreneurship

highly qualified facultedicated to student concentration is designed to meet this demand.
success Students studying Small Business/ Entrepreneurship
will take courses such as New BusMessgures,
PROGRAM STRUCTURE Human Resources Management, Quality Management,
The program provides students with a well Entrepreneurial Finance, Entrepreneurial Business

rounded liberal arts background; a common corePlan, International Business and Consumer Behavior.
of business knowledge and the ability to sgecial This concentration may be of special interest to
in any one of the six concentrations: Finance, women, as studies indicate that new busirzesses

General Management, Human Resource being formed today, and will probably continue to be
Managemeninternational Businegdarketing, formed through the next decade, by more women
or Small BusinesgintrepreneurshipThe entrepreneurs than by any other demographic group.

Business Administration major is administratively

housed in two departments: Bepartment of For Additional linformation

Management and the Department of Marketing

and Finance. Dr. Michael Monahan, Chair
Department of Management
Framptom Hall 315
301.687.3090 or by email
mmonahan@frostburg.edu
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Business Administration Major
Department of Management
Department of Marketing and Finance

FINANCE CONCENTRATION

Students are exposed to the princgflisancial  Student Organizations

management and its application in the areas of Students have the opportunity to join the active

management of financial institutions commercialbusinesselated student organizations, several of

banks, corporate financial management, which arechapters of national business

investment analysis, options and futures, organizations sh as the American Marketing

international finance, insurance and real estate. AssociatiofAMA), the Global Business Cluihe
Society for the AdvancemehtManagement

MARKETING CONCE NTRATION (S.A.M.), the Society for Human Resource

This concentration emphasizes the identificationManagement (SHRMhe Finance Club, and the

and satisfaction of the consumer needs and the FSU Entrepreneurship Club (CEO).

development of marketing plans that will best  Organization mebers typically participate in

serve the organization and its consumers. Itis activities like th€areer/AlumnExpo, seminars,

primarily concerned with objectives of the field trips and social events.

organizationral its relationship to customers,

competitors, distributors, government, and otherJob Opportunities

stakeholders. Approximately 82% of working people are
employed by business. Excellent working
INTERNATIONAL BUSINESS opportunities for employment are available to
The concentration is designed to provide studenkaisiness graduates. Many of our graduates have
the right mix of courses for an international been employed by organizations such as AT&T,

career.Students develop their anaBitikills in Enterprise RepA-Car, Cintas, NRV, Proctor and
assessing how national differences in culture, Gamble, Potomac Edison, National Electric

economic systems, governments, business PitneyBowes, Burroughs, Contractors

practices and financial markets will impacta  Association, U.S. Department of Dk, the

business. Social Security Administration, Kids Foot Locker,
Abbott, Merrill Lynch, Marriott Corporation,

Internships Hilton, Citicorp, BGSG, Real Estate and

Opportunities for internships and independent Insurance Companies.

study in areas of specific intereshéostudent are

available. Students have completed recent For Additional Information: .
internships at First National Bank of Maryland, Dr. Carol Gaumer, Chair

AT&T, Marriott Corporation, Merrill Lynch, U.S. Department of Marketing & Finance
Department of Agricul ttampoomHalB20 Dayds |
Internships have encompassed all areas of 301.687.4052 or by email

business @rations including marketing, finance, cgaumer@frostburg.edu
advertising, and general management.

For more detailed information on the Business Administration major and/or concentration
course descriptions, please sdbe university catala.
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Program Goals: Th&eneral Managemerig a professional field that focuses on the application of quantitative, management, and marketing principles to

global business environment.

Note: The following objectives arim addition to the College of Business overall objectives that apply to all students majoring in

Business Administration.

Department of Management
Concentration in General Management
Program Goals and Objectives Revised

Program Objectives: Upon completion of the
program, students shoutbe able to:

College of Business Learning
goals

Institutional Learning goals

1. Comprehend, critically interpret, and communica|
information and ideas in commonly accepted APA {
MLA style and format.

1. Communication &
information technology skills
(Reading, Writing, Speaking,
Listening, & Technological
fluency)

1. Liberal knowledge & skills of inquiry, critical thinking, &
synthesis2. Core Skills 3. Acquisition and application of
specialized knowledgél. Values & SociaResponsibility 5.
Appreciaton of cultural identities

2. Develop and apply various research methods to:
1 gather and evaluate information critically
I analyze complex issues and construct logi(
conclusions

2. Analytic and reflective
thinking skills (critical
thinking)

1. Liberal krowledge & skills of inquiry, critical thinking, &
synthesis2. Core Skills 3. Acquisition and application of
specialized knowledgél. Values & SociaResponsibility 5.
Appreciation of cultural identities

3.Exhibit the ability to anticipate changesdm e 6 s
personal and professional environment, and manag
the change process under conditions of ambiguity ¢
risk

3. Leadership, team work &
collaboration

2. Core Skills 3. Acquisition and application of specialized
knowledge 4. Values & SociaRespondiility, 5. Appreciation
of cultural identities

4. Exhibit the ability to create and communicate a
vision for the organization

5. Develop and exhibit professional and personal
judgments based on ethical consideration and socij
valuesin decision Makig

4. Personal responsibility:
Ethics, values, multicultural
and diversity understanding

2. Core Skills 3. Acquisition and application of specialized
knowledge 4. Values & SociaResponsibility 5. Appreciation
of cultural identities
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6. Develop and exibit a commitment to the
community, personally and professionally (civic
responsibility, community service, natural
environment)

7. Demonstrate cultural competency

8. Gain appreciation of global issues, the influence
political, social, legal, ancegulatory, environmental
and technological issues

5. Working knowledge of
College of Business Commor
Body of Knowledge (CBK)

1. Liberal knowledge & skills of inquiry, critical thinking, &
synthesis2. Core Skills 3. Acquisition and application of
spedalized knowledge4. Values & SociaResponsibility 5.
Appreciation of cultural identities

9. Develop a greater sense of professional commur
as through student clubs, memberships in professic
organizations, and subscriptions to professional
journals.

6. Practice and Application to
real world settings

1. Liberal knowledge & skills of inquiry, critical thinking, &
synthesis2. Core Skills 3. Acquisition and application of
specialized knowledgé. Values & SociaResponsibility 5.
Appreciation @ cultural identities

10. Be familiar with the current business vernacular
and be aware of current and future business activiti
and trends. Be able to integrate ongoing
environmental scanning, and ongoing and proactivi
decision making
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Department of Management

Concentration in Human Resource Management
Program Goals and Objectived Revised

Program Goals: HRMs a professional field that focuses on the applications of management principles to the human resolirgiges students
specialized knovedge necessary for careers in human resources management in general, and compensation management, staffing & development,

and labor relations in particular.

Note: The following objectives arm addition to the College of Business overall objectivesttpply to all students majoring in Business Administration.

Objectivesobjectives Upon completion of the program,
students should be able to:

College of Business Learning Goals

Institutional Learning goals

1. Identify, define, and understand the mdjanctional areas o{ 5B, 5C 3. Acquisition and application of specialized
Human Resources Management. knowledge

2. Identify and examine the linkage between Human Resou| 2B 2. Core Skis

policies and practices with the strategic goals of the firm.

3. Communicate and apply the role of Human Resources | 5C 3. Acquisition and application of specialized
Management to firm strategy formulation and implementatic knowledge

4. Evaluate Human Resources Management practices and/| 2A, 2B, 2C, 5B 3. Acquisition and application of specialized
systems and theoatribution of those systems to organizatior| knowledge

performance objectives.

5. Demonstrate understanding of the ethical, legad, social | 4A, 4B 4. Values & Social Responsibility/5. Appreciation of
responsibilities that surround the design, liempentation, and cultural identities

monitoring of Human Resources systems.

6. Demonstrate a arking knowledge of the relationship 1C 2. Core Skills

between technology and the design and implementation of

Human Resources systems.

7. Demonstrate knowledge of how global competition 5D 3. Acquisition and application of specialized
influences the design and deployment of Human Resource! knowledge

systems.

8. Demonstrat&nowledge of soial and political trends that | 4a 3. Acquisition and application of specialized

influence Human Resources Management.

knowledge
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Department of Management
Concentration in Small Business/Entrepreneurship
Program Goals and Objective§ Revised

ProgramGoals: Small Business/Entrepreneursis@m professional field that focuses on the
subjects and matters related to starting and managing small to medium size enterprises.
This concentration gives the students specialized knowledge necessary to stprotess

of selfemployment as well as providing job opportunities to others.

Note: The following objectives arm addition to the College of Business overall objectives
that apply to all students majoring in Business Administration.

Program Objectives: Upon College of Business Learning| Institutional Learning
completion of the program, Goals Goals

students should be able to:

1. Demonstrate the ability to 5:D,6:C 3. Acquisition and
integrate the advanced application of
knowledge of specialized knowledge

Entrepreneurshifmall Business
and the knowledge and skills of
other areas of business necess
to function in the business worlg

2. Demonstrate the ability to 3. Acquisition and
effectively and efficiently utilize application of
Human, Information, Financial, specialized knowledge

Natural, and Technobical
resources in entrepreneurship
and small business.
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Marketing Program Learning Goals

Concentration in Marketing

Overall Program Goal: The undergraduate marketing concentration is designed to

foster marketing students6é understanding of mar k
practices in a global post-industrial economy. Further marketing is a professional

concentration that focuses on specialized marketing knowledge necessary for a

variety of employment opportunities within marketing, i.e., retailing, advertising,

services marketing, and marketing research.

Program-level
Student Learning OutcomgAssessmen| Crosskeference to
Goals: CoB Learning Gals
upon graduation student
should be able to:

1. Understand U Major exam

fundamental marketing U Case studies v 5C,D
theories & concepts and U Group projects

be able to apply them in U Report writing

terms of defining target u Oral

markets, identifying & Presentations
evaluating market
segments and in
demonstrating
knowledge about
marketing mix elements;

2. Understand the role of U Major exam

marketing and its U Case studies v 5D
linkages to other U Group projects

functional areas within U Report writing

an organization, the u Oral

marketplace, and presentations
society. Recognize the
importance of the
consumer in marketing
and demonstrate various
methods of obtaining,
using and interpreting
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consumer information;

3. Explain the impact of U Major exam

global competition, U Case studies v 4A
market forces and other U Group projects v 5AC
external factors on the U Report writing

success and failure of u Oral

specific marketing presentations

programs;

4. Use market research U Major exam

tools, procedures, and u Group v 1A B,C
current technologies to research v 2A,B,C
conduct exploratory and projects

descriptive research, U Case studies

forecast demand and U Report writing

communicate research u Oral

findings effectively, both presentations

orally and in written form;

and

5. Develop customer- U Major exam

oriented marketing U Written v 1A B,C
strategies that address marketing plan v 2A,B,C
marketing problems in u Oral v 3B
order to develop and presentation of v 4C
defend a marketing plan plan v 5D

that will support an v 6A

organi zati on

5C
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Finance Program Learning Goals

Overall Program Purpose: The undergraduate finance concentration is designed

to advance studentsdé understanding of the ar
financial markets and institutions, and investments in an increasingly integrated

global financial economy. Finance is a quantitative and analytically rigorous

professional concentration that provides specialized knowledge necessary for a wide

array of employment and post-baccalaureate educational opportunities in the field,

such as corporate finance, commercial banking, brokerage, financial advising,

financial planning, and investment research.

Program-level Student Learning Goals: Upon graduation a student should be able
to:

1. Understand fundamental financial theories and concepts in financial
management, banking, insurance, personal finance, international finance, and
real estate;

2. Apply these principles to financial decision-making, valuation, and investments
in an ambiguous, imperfect-information setting;

3. Conduct descriptive research pertaining to financial and business issues and
problems;
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Recommended Course Sequence
for Business Administration Majors

FIRST SEMESTER
ENGL 101 Freshmen Composition 3
CMST 102 Intro. To Human Communication 3

Or COSC 100 Intro. To Comiamr Science
BUAD 105Professional Development |

Or General Education course 2-3
General Education coufsg 6
1415
SECOND SEMESTER
MATH 106 Algebra with Calculus
Or MATH 209 Probability & Statistics 3
COSC 100 Intro. to Computer Science
Or CMST 102 Intro. to Human Communication 3
General Education course
Or BUAD 105Professional Development | 2-3
General Education coufske 6
1415
THIRD SEMESTER
ACCT 211 Financial Accounting 3
ECON 201 Principles Econ (Macro) 3
MATH 209 Probability & Statistics
Or MATH 106 Algebra with Calculus 3
General Education coufskg 6-7
1516
FOURTH SEMESTER
ACCT 212 Managerial Accounting 3
ECON 202 Principles Econ (Micro) 3
BLAW 291 Legal Environment of Business 3
MGMT 351 Management of Organizations
Or MKTG 361 Principles of Marketing 3
General Education course 34
1516
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Department of Management
Frequency of Course Offerings

FALL SEMESTERS

SPRING SEMESTERS

Course Number & Title

Course Number & Title

BUAD 100 Intro to Business

BUAD 100 Intro to Business

BUAD 105PD |

BUAD 105PD |

BUAD 400 PD Il

BUAD 400 PD Il

BMIS 320 Advanced Computer Application

BMIS 320 Advanced Computer Applications

BMIS 455 Management Information Systen

INTR 330 International Business

INTR 330 International Business

MGMT 315 New Businesshtures

MGMT 315 New Business Ventures

MGMT 351 Management of Organizations

MGMT 351 Management of Organizations

MGMT 355 Operations Management

MGMT 355 Operations Management

MGMT 356 Leadership & Human Behavior

MGMT 356 Leadership & Human Behavior

MGMT 357 Human Resources Managemer

MGMT 357 Human Resources Management

MGMT 359 Quality Management

MGMT 359 Quality Management

MGMT 405 Bus. Ethics & Social Responsil

MGMT 405 Bus. Ethics & Social Responsibi

MGMT 425 Entrepreneurial BusinessPla

MGMT 450 International Management

MGMT 452 Staffing & Development

MGMT 456 Compensation Management

MGMT 457 Labor Relations

MGMT 457 Labor Relations

MGMT 485 Business Policy and Strategy

MGMT 485 Business Policy & Strategy

MGMT 494 Internship iManagement

MGMT 494 Internship in Management

BUAD 499 Independent Study/Business Ad

BUAD 499 Independent Study/Business Adr]

SUMMERS

Course Number & Title
MGMT 315 New Business Ventures
MGMT 351 Management of Organizations
MGMT 356 Leadership & Human Behavior
MGMT 405 Bus. Ethics & Social Responsibili
MGMT 485 Business Policy and Strategy
MGMT 494Internship inManagement

This is a tentative schedule, which is subject to change. It is not a guarantee. CoeicEcaiErd
at the end of registration or prior to the start of the semester due to low enroliment.
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Department of

Marketing & Finance

Frequency of Course Offerings

FALL SEMESTERS

SPRING SEMESTERS

Course Numbers & Title

Course Number & Title

BLAW 291 Legal Environment of Business

BLAW 291 Legal Environment of Business

FINA 301 Intro Personal Financial Planning

FINA 303 Principles of Finance

FINA 370 Corporate Finance

FINA 370 Corporate Finance

FINA 371 Insurance Planning & Risk Manageme

FINA 375 Financial Institutions Management

FINA 377 Retirement Income Planning

FINA 381 Principles of Real Estate

FINA 405 ShorTerm Financial Managentent

FINA 420 Entrepreneurial Finance

FINA 451 Estate Planning and Adv Topics

FINA 475 Seatties Investment

FINA 476 Financial Management

FINA 476 Financial Management

FINA 477 International Financial Management

FINA 479 Financial Policy

FINA 490 Independent Study in Finance

FINA 494 Internship in Finance

FINA 494 Internship in Finance

FINA 610 Financial Management

FINA 610 Financial Management

INTR 330 International Business

INTR 330 International Business

MKTG 361 Principles of Marketing

MKTG 361 Principles of Marketing

MKTG 363 Advertising (fall of odd years)

MKTG 363 Advetising

MKTG 364Merchandising

MKTG 365Professional Selling & Sales Manager

MKTG 366 Consumer Behavior

MKTG 366 Consumer Behavior

MKTG 460 International Marketing

MKTG 462 Marketing Research

MKTG 462 Marketing Research

MKTG 465 Marketing Stegies

MKTG 465 Marketing Strategies

MKTG 466 Services Marketing

MKTG 467 Internet Marketing

MKTG 469 Marketing Plans Development

MKTG 469 Marketing Plans Development

MKTG 490Special TopicsMarketing

MKTG 494 Internship in Marketing

MKTG 494 Intenship in Marketing

MKTG 499 Independent Studilarketing

MKTG 640 Marketing Management

MKTG 640 Marketing Management

*Variable (not offered every spring or every

SUMMERS

FINA 494 Internshipin Finance

MKTG 361 Principles of Marketing

MKTG 494 Internship inMarketing

fall)

This is a tentative schedule, which is subject tc
change. Itisiot a guarantee. Courses may be
cancelled at the end of registration or prior to tt
start of the semester due to low enroliment.
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Concentration
Fact Sheets

FINANCE
INTERNATIONAL BUSINESS
MARKETING
MANAGEMENT:

GENERAL MGMT

HUMAN RESOURCE MGMT
SMALL BUSINESS/ENTREPRENEURSHIP
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Finance Concentration Fact Sheet

Why Study Finance?

Money is ubigjtous; it touches everything you do. Finance is the art and science of managing money. In the
modern world, virtually every organization, public or private, runs on money. That includes individuals,
families, businesses, governments, and nonprofit seferBecause most business decisions are measured in
financial terms, people in all areas of responsibility within@ctiounting, information systems,

managment, marketing, and operatioreed a basic understanding of finance and must be ahlie wattvo
financial personnel. Personnel in the finance function play a key role in organizationalaléegsion

What CAREER opportunities exist in finance?

Career opportunities for finance majors parallel the study and practice of finance IMitisialgsses,

whet her | arge or smal |, need 0in housTesfiname!l p analy
concentration prepares students for entry into a wide range of exciting and challenging careers in a variety of
employment settings.

Banks, savings institutions, credit unions, and finance companies make up a very large group of employers of
finance graduates. Insurance, risk management, and financial services are all evolving areas of career
opportunity. Insurance agents marketdifgperty and casualty insurance. Risk managers help businesses
evaluate the need for various kinds of insurance coverage, as well as finding ways for companies to manage
and reduce exposure to a wide variety of physical, personal, and financiaamdirRercial advisers help
individuals and families to evaluate their financial sifaibplan their insurance, investments, and

retirement programs.

Job opportunities in the money management profession often require training programs foamiglad to
designations such as Certified Financial Analyst (CFA) or Certified Financial Planner (CFP). However the
great majority of jobs for finance majors require only the undergraduate degree.

According to The Wall Street Journal, in 2008 accountorg eejned a starting median salary of $46,000;
and finance majors earned a starting salary of $47,900.

HOT Jobs in Finance(Source: US Jobs)

Financial Analystsledium Pay: $43,6006,600

Financial Analysts study and evaluate the financial perfoofiausiaesses for the benefit of managers and
investors. They seek to estimate values of stocks, bonds, mutual funds, options, and future contracts. They are
concerned with providing a comprehensive understanding of the financial status of an investment

opportunity. They also provide guidance and make financial recommendations to their clients.

Portfolio/ Money ManageMedium Pay: $56,0@5,400

Portfolio Managers supervise the investments of major institutions such as pension funds, mutual funds,
insuance companies, banks, and nonprofit foundations. They advise clients on financial plans utilizing
knowledge of tax and investment strategy, securities, insurance, pension plans, and real estate.

Investment Bankerstedium Pay: $60,6000,000

Investmenbankers help companies raise funds from individual and institutional investors by selling new
issues of stocks and bonds in the financial markets. They areaisentadn trading securities on

organized exchanges and dkeicounter markets.
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What courses do | have to take?

Given the demands of the profession, students seeking the finance concentration should focus on developing
strong mathematical, analytical, and communication skills. A strong facility in the use of computers is also
greatly begficial. Students aspiring to excel in finance must acquire a strong portfolio of economic, statistical,
and accounting concepts.

A financestudent would take courses, likgiancial Institutions Management, Securities Investment,
Financial ManagemeanhdFinancial PolicyPlease refer to your FSU catalog for a full listing of courses in the
program.

Are there any finance related extracurricular activities outside of the classroom?

Yes. There is an active Finance Club on campus. In recogntimmugddrtance of building professional
connections and to develop organizational and leadership skills, students are encouragdtnarjoe the

Club, which promotes extracurricular activities in the field of fisdndents have the chance to interac

with faculty and finance practitioners in informal settings through campus invitations to local financial
executives, Frostburg finance alumni, and through field trips to agencies such as the Securities and Exchange
Commission (SEC), and to the New Ysidck Exchange (NYSE).

Who can | approach for more information about possible career options in finance?

Faculty in Finance take an active role in mentoring students and guiding them toward rew#eding, long
career opportunities in Finance. Evenufgm@ undecided in your choice of finance as an area of
concentration, feel free to call or stop by their office for a discussion of your career aspirations. The finance
professors are:

91 Dr. Rahim Ashkeboussi phonex42783 Room 232 Guild Center

9 Dr. Tae-Nyun Kim phone x4088 Room 23 Guild Center

f Dr.Hung-Si k 0 Al peomed25BRoom 3d4Framptom

You may also obtain information at the Advising Center Office in Framptom Hall Room 319 (x4008).

What other sources of information are available to e

If you are interested in pursuing a career in finance, you may first want to speak to one of the professors

named aboveAdditionally, there is a wealth of information available in the Office of Career Services (x4403

0 Sand Spring Hall). Print pulticas such as th#&all Street Journdln ve st or s §,alRiBasranmi e s s Da i
are popular sources of information on career trends in finance.
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International Business Concentration Fact Sheet
Why Study International Business?

The world has become a glblmarketplace, and all types of businesses are seeking to expand their
operations across national borders and into the world. Multinational corporations, joint ventures, financial
institutions, law firms, consulting firms and manufacturers of both gda#s\dces cater to an

international clientele.

Most internationalgriented jobs in the business world involve marketing, sales, finance, operations and
strategic planning and are found in the United States; although some positions might innglabrvadki

What CAREER opportunities exist in international business?

Entry-level jobs in the field of international business are as varied as the field itself. Most positions in
marketing, finance, and consulting work begin witbuse training progres of a managerial, development

and/or technical nature. Companies with international markets usually prefer that employees become fully
trained in the domestic operations of the business before being given an opportunity to represent the firm
abroad. Saies often start in the m&B0,000 range, with enlieyel compensation increasing proportionally

to the size of the firm, geographic location, and employee qualifications. Salary rates rise rapidly in business ¢
training and experience accrue.

Having ompleted specialized training programs and/hejob training, individuals hired by firms

functioning internationally are often assigned to the U.S. headquarters of the company, working within the
marketing, sales, planning, or accounting/financemeparForeign travel for negotiation or consultation

is possible. Those working for multinational corporations, joint ventures, financial institutions, or consulting
firms will generally be given the opportunity for foreign assignments such as nfangigimgw@bsidiary or
directing the firm's overseas operations after years of domestic service.

International Careers(Source: MyMajors.com)
International Manager for a multination corporation working abroad

Independent Exporter and/or importer

Internatonal trading ageof a corporation in a foreign country
International marketef home and foreign products
International purchasing agfemta firm that sources from abroad
Agent in an international trading company

International freight forwarder in eternational airport or harbor
International Banker

Investment banker at an institution engaged in world markets
International business analyst

Import agent

International business consultant

Custom broker

=A =4 =4 -4 -4 -4 -4 -4 -4 -4 -4 -4 -4 -

Human Resource Specidishdling policies faperations overseas
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HOT Jobs in International Business

Sample Group of Employers (Source: MyMajors.com)
American Expreshttp://www.americanexpress.com
American International Groupttp://www.aig.com
Cargill http://www.cargill.com
Chubb & Sons tip:// www.chubb.com
CIGNA Corporationhttp://www.cigna.com
Diageohttp://www.diageo.com
Dole Fruit Companyttp://www.dole.com
Eli Lilly International Corporatiorhttp://www.lilly.com
The Gillette Companiattp://www.gillette.com
Hitachi, Ltd.http://www.hitachi.com
Honeywell, Inc http://www.honeywell.com
Johnson & Johnsottp://www.jnj.com/home.htm
Mattel, Inc.http://www.mattel.com
Otis Elevator Companigttp://www.otis.com
PepsiCola Internationahttp://www.pepsico.com
Philip Morris Companies Indattp://www.philipmorrisusa.com/home.asp.com
Procter & Gambléttp://www.pg.com
Reebok Internationdittp://www.reebok.com
Thomas & Bettdittp://www.thb.com
Unisys Corporatiofttp://www.unisys.com
US Chamber of Commerd#tp:/www.uschamber.com

What courses do | have to take?

The concentration ifnternationabusiness is designed to provide students the right mix of doussemternational

career. The program core courses provide the global outline and an undev$tamdirational differences influence
businesses todayhe concentration core courses, International Management, International Marketing, and International
Finance stress realistic application of knowledge towards the challenges of conductingdnaimassation. Six credits

of a foreign language in grammar or conversation is re@ugehs will specialize innedisciplinegroup inmarketing,

or financeor managementPlease refer to the FSU catalog for a full listing of coursepriogttaen.

Are there any international business related extracurricular activities outside of the classroom?

Yes. Dr. Mark Lennomternational businefsculty member in the Department of Marketing & Finiameeruiting
membergo join the Global Buséss Club. For more information check them out on the wetnatsuib.com

Who can | approach for more information about possible career options in international
busines®

1 Dr. Mark Lennon phone x4198, Room 343 Ftom Hall

You may also obtain information at the Advising Center Office in Framptom Hall Room 319 (x4008), or the Office of
Career Services in Sand Spring Hall (x4403)

What other sources of information are available to me?
If you are inteested in devaing a career in international business, there are a number of places you can

go for more information. There is a wealth of information in the Office of Career Services in Sand
Spring Hall. For those of you who surf the web ywigit.career-busines.com/
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Marketing Concentration Fact Sheet
Why Study Marketing?

More jobs in marketing, advertising, and PR@easimore than in all other business fields through 2014
(Occupational Outlook Handbook, published by US Department of Labor). Pasiiddarketing manager

are highly coveted within firms and are often a route to top management. College graduates with related
experience, a high level of creativity, strong communication skills, and computer skills should have the best
job opportunitiesOne of the attractions of marketing is that positions within this functional area deal with
people. Marketing is the interface between the organization and its customers.

What career opportunities are there in marketing?

Options include advertising aggbexecutive, media buyer, purchasing agent (imagine, shopping for a living!),
retail store manager, market researcher, consumer or industrial brama&inthdagelopespecial events
markeer (work for your favorite team), transportation managethe list goes on.

Another major career path would include sales and customer service, where the sky is the limit in terms of
compensation. This is a good area in which to start your career as it provides you with a solid base in your
companyO0sdqstomdrsict s an

There are numerous other career paths one might take in marketing. Careers in marketing involve determining
what customers desire in a product, as well as satisfying their needs through proper product design,
distribution, communication, apdcing.

If you are someone who is interested in researching, meeting new people, being creative or crunching

numbers, then Marketing hasajobforydule est i mated average starting sa
degree in marketing and saappoximately $2000in 2008 (U.S. Jobs)

Hot Jobs in Marketing: (Source: U.S. Jobs)

Product/Brand ManageMedium Pay: $70,6(8D,100

Manages, develops, and implements product marketing activities to maximize sales of an assigned product

line. Familiarivt h a variety of the fieldds concepts, pract
Marketing Specialistledium Pay: $35,062,400

Responsible for designing, creating, and delivering marketing programs to support the growth and expansion

of company products and serviésvelops sales presentations and provides reports based on information
collected such as marketing trends, competition, new products, and pricing.

Sales Representativeedium Pay: $50,0085,600

Develops new prospects and interacts with existingn@istos t o i ncrease sales of ar

and/or services. Familiar with standard concepts, practices, and procedures within a particular field.

Event CoordinaterMedium Pay: $36,308,000

Plans and organizes meetings, seminars, convextiilniss, and trade shows. Responsible for handling
finances, mailings and promotional material. Ensure thaviaudicequipment, transportation, and displays
are available as needed.
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What do | have to take?

Courses in the marketing concertratieal with the social and managerial processes of marketing products
designed to fulfill the needs and wants of consumers and businesses. The concentration consists of twenty
seven credits. The courses you will take include: Consumer Behavior, gdVienti@hg Research,

Marketing Strategies, Marketing Plans Development, as well as four from the following: International
MarketingMerchandisingnternet Marketing, Services MarketimfeBsionabellingand Sales
Managemeninternship in Marketingocational Analysis, Statistics for Social Science, and Econometrics,
and choice of Quality Management, New Business Ventures, Cost Accounting or Presentational Analysis.
Some amount of specialization in Market Research and/or Advertising is possible.

Are there any activities outside of the classroom?
Yes. There is an active marketing club. This club is a member of the American Marketing A&g@giation
as a student chapter. The AMA is the prgniéessionahnarketing organization in the world. The

marketing club provides opportunities to explore career paths, visit the marketing departments of businesses,
attend marketing conferences, acquire leadership skills, and just have fun.

Who can | talk to for more information?

Call any of the marketingofessors:
91 Dr. Carol GaumerChair  phonex4052, Room 320 Framptom Hall

1 Ms. Carol Arnone phone x4470, Room 234 Guild Center
91 Dr. Cathy AshleZotleur phonex3086 Room 235 Guild Center

91 Dr. Dwane Dean phone x4485, Room 342 Framptom Hall
91 Dr. Lilly Ye phone x4258, Room 331 Frampton Hall

For other assistance, you may c KannTadedc(x44lveRoame par t me
312 Framptom Hall)Anyone in the departmentll be more than happy to discuss your options arid wha

would be best for yo¥ou may also obtain information at the Advising Center Office in Framptom Hall

Room 319 (x4008)r the Office of Career Services in Sand Spring Hall (x 4403).

Where can | go for more information about marketing?

If you are ingrested in developing a career in marketing, there are a number of places you can go for more
information. A marketing professor will be a good place to start. There is also a wealth of infahmation in
Office of Career Services in Sand Spring Hall.

Forthose of you who surf the web, you may obtain more detailed infiouin@erous sites. The American

Marketing AsociatiofAMA) has a web site atww.marketingpower.com For information on careers in

retailiig, check out the Nat i on alwwwhd.tomlifyou tmng saleentightrb@a t i on 6
your thing, go to the Sales and Marketing Executives, Internationahpagenati.org Another possibility

is logistics. The Council of Logistics Management has a web page with career infovmatidmatorg

Other pages which provide career planning information ingiwgdgobtrak.copwww.espan.com
www.bgsu.edu/offices/careeesrdwww.studentcenter.colrowsinghrough these sites can give you a

better idea as to thorld of opportunitiesvhich await you as marketing major.
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Management Concentations Fact Sheet

General Management, Human Resource Management, Small Business/Entrepreneurship
Why study Managemetr?

Once you graduate from college and begin your career, you will either manage or be managed. Assuming
that you will almost certainly work in an organization, you will be a manager and/or work for a manager.
By studying management you will gain valimsigét into the way your boss behaves as well as enabling
yourself to become more effective in your own job.

What Career Opportunities are there in Management?

Designing organizations and managing people have long been challenging tasks. Thee lessnbeco

more challenging in recent years as the business environment has become more complex. The formation
of new organizations, global competition, and ct
job exciting and critically important.

There a&& managers in virtually every organizdtioge, small, public, private, government, aAdmot

profit organizations. There are careers available in general management in manufacturing, retail and
service firms; in the fields of human resources; goteenment as a contract adntiaisr or project

manager; andany other areas. Some of our graduates have successfully begun their own businesses.
The U.S. government has predicted that manageri e
paticularly in service industries such as transportation, communications, finance, insurance, health care,
and hospitality. According to the U.S. Bureau of Labor Statistics appro&2vidiegobs will be

available in managerial positiorZ0ir6

Newlyhired graduates in the field of management typically start their career as a management trainee
where they will be exposed to a wide range of activities within the organization.

What do | have to take?

You can select one thireeconcentrations within &hagement: Human Resource Management, General
Managemengr Small Business/Entrepreneurship. Through these management areas, a student can
develop the knowledge, skills, and perspectives that managers need to lead and manage organizations
effectively. Mese concentrations allow you to explore subjects and issues of interest in greater depth,

and wil |l prepare you for career opportunities it

CONCENTRATIONS :

1 General ManagementThis concentratioprovides the student with a broad
understanding of managerial concepts, practices and techniques and stresses the mastery of
key managerial skills students need when wo

1 Human Resource ManagementThis concentrationrpvides the student with a solid
understanding of the field of human resources management, and emphasizes the practical
skills needed for success in that field. Students are prepared to begin their careers in the
human resource departments of corporatiogevernment agencies by taking courses in
compensation, staffing and development, and labor relations, among others.
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1 Small Business/Entrepreneurship This concentration is designed to prepare the student
who wishes to start and manage his/her owndassiStudents will learn how to develop a
plan for starting a business, manage human
Elective courses also allow students to direct their study into the field of business where they
may be actively consideritayting their own operations.

Are there any activities outside the classroom?

Yes, students have the opportunity to join one or more of the following organizations:

1 The Society for the Advancement of Management (SAM). SAM is an internationahalofessio
management organization with many active student and senior chapters throughout the U.S. as
well as some overseas locations. Student members are able to hear speakers discuss the field of
management, visit business organizations to see first hahdyhoentuct operations, attend the
annual SAM conference, and engage both professionally and socially with others who are
interested in the field of management.

1 The FSU Chapter of Society for Human Resource Manag8rRiM)allows students to
become ma involved in the field of Human Resources and obtain first hand knowledge about
academic and professional opportunities in this dynamic area.

1 The FSU Entrepreneurship Club (CEO) brings together students from any discipline as well as any
member of the Unaersity community interested in entrepreneurship. Students may interact with
experienced alumni and local entrepreneurs at meetings and social functions.

Who do | talk to for more information?

You can call any of the management professors, or st@ir loffites. They will be more than happy to
discuss any aspect of our program with you. The management faculty:

Dr. Mark Anderson (x4188, Room 342 Framptom),

Dr. Gloria HarreliCook (x 4392, Room 325 Framptom),

Dr. Jeff McClellan (x4372, Room 233du

Dr. Jacquelynne McLellan (x4394, Room 007 Guild),

Dr. Michael Monahaghair, Department of Managemea3000, Room1b Framptom),
Dr. Evan Offstein (x4017, Rod238Guild),

Dr. Keramat Poorsoltan (x4291, Room 010 Guild)

Dr. Shakil Rahman (x&,Room 30Framptom),

Dr. Amit Shah (x4408, Roor@23Framptom),

Dr. Tom Sigerstad (x4419, Roor BEamptom)

You may also obtain information at the Advising Center Office in Framptom Hall Room 319 (x4008).
Where can | go for more information?

If you think a career in management may be for you, the Department of Management and one of the
professors named above would be a good place td' k. is a wealth of information in your

school ds Career Services O0OdidiceJustistepbgdndweavidi numer
be happy to help you in any way we can!
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MINORS

Minors offered in the College of Business:

Accounting

Business Administration
Economics
Entrepreneurship
Finance

Financial Services
Management

Marketing

Other minors ffered at FSU:

African American Studies
Animal Behavior

Art History

Biology

Chemistry

Coaching

Communication Studies
Computer Information Systems
Computer Science

Cultural Anthropology
Dance

English

Ethnobotany

Film Studies

Fine Arts

Foreign Languagesl&terature
Forestry

Geography

Graphic Design

History

Information Technology
International Studies

Mass Communication
Mathematics

Music

Philosophy

Physics

Political Science

Psychology

Public Relations

Recreation & Parks Management
Sustainability Studies

Sociology

Theatre

Womends Studies

To qualify for a specific minor, you must achieve, at a minimum, a 2.00 GPA in that field of
study. Requirements for specific minors appear under the Courses of Study section in your
Undergraduate Catalog. A minornesdeclared at least one semester prior to graduation. You are
responsible for following departmental requirements, course sequences, and prerequisites.
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Office of Graduate Services

Frostburg State University
101 Braddock Road
Frostburg, Maryland 21532-2303

Phone: 301-687-7053
Fax: 301-687-4597

E-mail: gradservices@frostburg.edu

6%
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Why Should | Choose the FSU MBA?

The MBA Program

Our objective is to assist you in developingribevlledge, skills and abilities that will serve you well in an
organizational setting (profit or nonprofit). Having personally experienced the managerial environment, our faculty
is acutely aware of the challenges and opportunities that confront yoleiamdidgper management. We

emphasize the importance of a broad integrative perspective, with increasing emphasis on the international and
technological aspects of such a perspective.

TheFSU MBA will help you to... TheFSU MBA program...

is taught by faculty experienced in management

is response/to the changing business environment
merges functional, analytical, and people skills
effectively manage yourself and others capitalizes on the varied background of its students
apply team concepts in diverse groups is designed primarily for the working advith

communicate effectively & influentially convenient evening class schedules
focuses on a relifle pespective

is a coseffective solution to personal career
development.

problemsolve creatively
see changes an opportunity
accept the risk of leadership

=A =4 =4 -4 -4 -4
= =4 —a —a 9
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The FSU MBA Students

Since the Spring of 1971, approximately 2,000 students have compatetbthgMBA program at the
Hagerstown location. Most of those individuals have waoitkéoh&, while attending classes in the

evening. The diversity of professional and academic backgrounds that our students bring to the program
contributes to the creation of a dynamic, stimulating environment.

Average Age: 29.5

Work fulktime: 95%

Work in Private Sector: 66%

Work in Public Sector: 4%

Women in Program: 45%
Undergraduate degree in NatuBalial Science$0%
Business/Accounting: 40%
Arts/Humanities: 20%

For More Information, Call or Writeé
Ron Ross, Graduate Coordara
FSWBusiness
Frostburg State University
Guild Center, Room 325
Frostburg, MD 21532099

rross@frostburg.edu

Frostburg Campus:
Tel: (301) 683086
Fax (301) 684380
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The following courses aexjuired to complete the MBA degree at Frostburg State University.

MBA COURSES

20162012CATALOG

MBA Essentials not required of all studenté determined when admitted

BUAD 507

BUAD 508
BUAD 509

Accounting and Finance

Management ariarketing

QuantitativeAnalyss

MBA Core (36 credit hoursY required of all students

MGMT 510
MGMT 512
MGMT 542
MGMT 620
MGMT 680
MGMT 690
MKTG 640
ACCT 540
ACCT 546
BMI S 607

ECON 511
FINA 610

The Leadership Process
Management Decision Analysis (PrerequBsiteD 509 orBUAD 525)

Organizational Behavior (PrerequisitéAD 508 orBUAD 520)

Strategic Human Resource Management (Preregligii2:508 orBUAD 520)
Strategic Integration*

Strategic Change Management*

Marketing Managemg(rerequisit BUAD 508 orBUAD 521)
FinanciaAccounting PrerequisitddUAD 507 oBUAD 527)

Managerial AccountiiBrerequisites: ACCT 540 &WAD 507 orBUAD 528)
Information Management in Organizations

Economics for Managers
Financial ManagemégRrerequisites: ACCT 540 &81dAD 507 orBUAD 529)

*MGMT 690 and/or MGMT 680 must be taken in last semester of study

If you have any questions, please send an e-mail to: rross@frostburg.edu

NOTE: For MBA course descriptions, please segeuniversity graduate catalog and for prgram
updates/changes, please refer tthe graduatecatalogfor your yearof admission
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FSU Busiess:
Orher o
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AACSB ACCREDITATION

Frostburg State University is regionally accredited by Middle States. Our business programs
(undergraduate and MBA) have been reviewed and are accredited by AACSB International, the
premier accrediting body for business programs in four-year postsecondary institutions. This
accreditation is optional and recognizes excellence in business programs.

AACSB International is one of the most prestigious and rigorous accrediting bodies in higher
education. Less than one-third of the nation's approximately 1,600 business programs have earned
AACSB accreditation. FSUBusiness is now among this exclusive group of colleges and universities.

Periodic Reviews

AACSB business schools are required to engage in annual self evaluation and to aim for continuous
improvement in achieving their missions. External reviewers (typically other business school deans)
conduct periodic on-site reviews to assess the quality of the programs described during the self-
evaluation reports.

AACSB business schools must meet specific standards related to the following areas:
A Mission and objectives
A Stakeholder involvemen
A Student quality :
A Cur rcomtemtt um

AAssurance of learning

A lnstructional resour
A Faculty composition

VS - AACSB
s(I i 9 ACCREDITED

Benefits to Students

Some of the most competitive companies prefer to work with business schools which hold AACSB
accreditation. Some companies only recruit prospective employees at AACSB-accredited schools and
may generate greater internship and permanent job opportunities, team projects, and networking
opportunities. AACSB provides a network for the latest information on employer needs, program
innovations, academic and workforce issues, and environmental scanning mechanisms that enable
FSUBusiness to provide graduate and undergraduate educational opportunities that are relevant and
timely.

AACSB: Why it matters to you

AACSB accreditation keeps a business school honest. It forces the school to keep reviewing and
improving itself, meeting the needs of its stakeholders (especially students); upgrading its facilities,
technology and equipment; and assuring a current and relevant education. It engages the faculty,
staff, and students in a process of life-long learning so that your education remains at the cutting
edge.

For more information on AACSB, visit http://www.aacsbh.edu
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FSUBusinessComputer Lab

For your convenierga computer lab is locate@Fi@amptom 208and student monitors

host open hours each semester. Since this lab is primarily a teaching lab, these hours will vary
each semester depending on the classes thsingréhe lab Typically, the lab is operthe

afternoon and evening hours.

The lab contains 20 PCs with CD RW drives, and 2 front USB ports for flasimdritber
USB peripheralsThe lab also provides a networked laser peimescannerAll machines
have Microsoft Office software.

The lab hours will be posted in Framptom &tadl on the college web siflease do not ask
faculty members or staff members who have offices near the labuaniet e lab at other
times.

Other computer labsavailable to students

Pullen HallLabs

1 Sudent assistémare availabieproblems occur with the operation of the computer
equipment.

1 Macs and PCs are availahtal host the same basic software, inclivizrgsoft
Office

1 Open hours of the Pullen facilityring the regular fand spring semestare:
MondayThursday 8 a.no midnight, Friday 8 a.m. tgp.m., Saturday, noo®5 p.m,
and Sunday 12 p.m. to midnight.

1 The phone number is 36874138.

24/7 lab in Library 210.

9 Students must use their FSU ID to entettheary 210 lab.
1 Access is permitted twesfibyir hours a day, seven days a we
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FSUBusinessWeb Information

http://www.frostburg.edu/colleges/cob

This sitgorovidesnformation andinks toresourceavailable to promottudent
successncluding tle following:

)l

Student information (e.g., Advising Center, Student Organizations,
Scholarships)

Faculty/staff information
College news and events
Links to academic department websites

Links to Universityesources

HOME | INDEX | SEARCH | DIRECTORIES
Give to FSU

STATE UNIVERSITY

College of Business (FSUBusiness)

College of Business ~
Dean's Message
Student Organizations

Mission and Vision

Core Values

GRADUATE PROGRAM ACCREDITATION

Mission Statement Components

Master of Business

Process Manual Administration

AACSB Accreditation

AACSB Annual Reports

For undergraduate majors and For information, contact
2 programs information, contact kit Latest News
College of Business News Vickie Mazer
Tammy Shockey Director of Graduate Services E ded Opporturiti
Academic Program Specialist E-mail: ymazer @frostburg.edu NP PDOCILIDCS:
Phone: 301.687.4595 Facuty Publishing
Advisory Board Email: tshockey @frostburg.edu or
= 23 Phone: 301.687.4008 Ron Ross, MBA Coordinator Faculty Awards
College Administration E-mail: ross @frostburg.edy
College SRR Phone: 240.675.4990 & 301.687.3086 Significant 'Bragglrl\‘g Points™ Within the
ollege

Undergraduate Admissions . V—

R — | OPEN HOUSES

Financial Aid

Graduate
Webinars & "
Open Houses
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SCHOLARSHIPS
&
FSUBusIness

Thanks to the generosity of many donors BeSldeasd its departments have many
scholarships available to qualified College of Business students. Awards range from $200 to
$1,000 per academic year. Scholarship notices about specific schothegigifisadion forms
are posted biyebruary % on the Schotahip Bulletin Board in Framptétall 3° floor, Guild
Center 2 floor, and at the USM Center @ Hagerstown.

Students should follow the instructions on the scholarship notices and observe the
deadlines for submission of application materials. Most applicationshagectiue.

IMPORTANT NOTE: Applying for FSBusinesscholarships is a separate process from
applying for University Financial Aid. You must apply with the Financial Aid Officeao
eligible for University scholarships and federal financial aid.

Access Scholarship information onlinbkttp://www.frostburg.edu/ungrad/faid/scholarship.htm

PROCEDURAL NOTES:

u

FSWusineSsholarship applications are screened lopltege'Student
Scholarship Selection Committee which makes recommendations for awards
to the Provostds Office.

Departmental Scholarship applications are screened by the respective
Departmental Scholarship Selection Committees which make
recommendations for awardstofhe ovost 6 s Of fi ce.

ThePr o v dOffite@nsst approve all award recommendations before they
become final. Typically, the Office of the Provost notifies recipients of awards
in April.

The Office of Financial Aid publishes a Financial Aid & Scholarskiptlmntaining
application procedures and information related to FSU institutional scholarships, as well as
detailed information on other aid programs available to students. The booklet is usually
available to students in January, and students mayadistaklet by visiting the Financial Aid
Office in Pullen Hall or by viewing it online.
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Important Announcement

The scholarship application process is going online. It is important to read your FSU email
for important information from the Office offaincial Aid. The first announcement is
expected in October, 2011.

Stay turned!

8C
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Honors Program in General Education at FSU
Adapted from Honors Program materials

FREQUENTLY ASKED QUESTIONS

What are the qualifications for joining the Honors Progam?
We look for students with a 3.5 high school GPA or an 1180 SAT combined. If a student is qualifying on
the basis of grades, we want them to have a 580 Verbal SAT. Applications can be cdimpleted on

Can you join the Honors Program after your firssemester?
Yes. After their first semester, students are accepted into program on the basis of their college GPA.

Can transfer students join the Honors Program?

Yes! And if the student has been participating in an Honors Program at a communityatbkege or

four-year institution, the Honors credits taken there can transfer as well. The only Honors courses
needed then might be FSU&s upper | evel Honor s r e
Composition; and the two (IDIS 491) Honors Seminars.

Isithar der to get O0OA6 grades in Honors classes?
No! In fact, most of our Honors students get higher grades in their Honors classes.

Do you take all of your classes as Honors classes?

No. Of the 120 credits required for graduation, only 24 need to be Hediiss 8ince ours is a

program of Honors in General Education, most of the Honors credits are taken during your first two
years. An o0ideal 6 program would be to take 4 Hor
one each your junior and seiear.

Admission

Incoming first semester students are invited to join FSU's Honors Program on the basis of their high
school GPA and SAT scores (3.5 high school GPA or 1180 combined SAT score). A minimum verbal
SAT I score of 580 is desired. Transferesiiscand others joining the program after their first semester
are expected to have a 3.5 college GPA.

You must apply via anformation Form before you register for Honors claBseSteven Hartlaub
will be Acting University Honors Program DirectottierSpring 2007 semester while Dr. Maureen
Connelly is on sabbaticdHis office is in the Guild Center, room 139 and his extension i44887.
office hours are from 8:30 AM.0:00 AM daily and most afternoons from-2:00 PM.You can also
e-mailSteve at shartlaub@frostburg.edu

Graduation Requirements

Most of the students in the Honors Program are pursuing the distinction of "Graduating with Honors in
General Education.” This requires the completion of 24 credits of Honors course work: Ergglish 11
312; 15 credits of Honors variants of GEP courses; and 6 credits of Honors seminars or 3 credits of
Honors seminar and 3 credits of Honors thesis. Students must have a 3.0 GPA overall in their honors
course work.
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University System
of Maryland at Hagerstown

(USMIE)
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About the University System of Maryland at Hagerstown

USMH

Frostburg opened its own Hagerstown Center
building in August 1988 with 114 students and
grew steadily. USMH opened in January
2005, and FSU now offers its Hagerstown
programs in the beautiful nev USMH Center
with other USM programs. The USMH
Center is located at 32 W. Washington St.,
Hagerstown, MD.

Frostburg State Universityodés Hagerstown Campus ¢
Undergraduate as well as Master o6s | ysteredf pr ogr ams
Maryland located at 32 West Washington Street in downtown Hagerstown. The

Hagerstown Campus is continually growing and changing. New programs of

study are being added based on community interes
Hagerstown Campus can off  er you!

FSU programs of study currently being offered are:
Undergraduate:

1 B.S. Sociology

1 B.S. Business Administration

1 B.S. Early Childhood/Elementary Education
1 B.S. Liberal Studies

1 B.S. Psychology

The Hagerstown Center accepts up to 70 credits from a two -year college . Please
contact Marty Mattare for information  about the business program at
mmattare @frostburg.edu

USM at Hagerstown
Tel: (240) 527 -2747
Fax: (240) 527 -2715
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ACCOUNTING ASSOCIATION

The mission of the FSU Accounting Association is to promote interest in the field of
accounting, educate the student population, appreciate the discipline of accounting, demand
high ideals in accounting, recruit sttglgmo accounting and related fields and encourage
contact with FSU alumni.

Activities of the Accounting Association include

Field trips

Guest speakers

Social functions

Fundraisers in support of our scholarship program

= —a —a -8

If you need additional nformation on the Accounting Association, please contact:

Mr. Randy Bandura, Advisor
Guild Center, Room #239
Office: 301.687.4182

rbandura@frostburg.edu
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The International Honor Society

BETA GAMMA SIGMA

Recognizing Business Excellence

Founded in 1913, the first n ational honor society in business was a
merger of three separate societies established to honor academic
achievement in business at the University of Wisconsin, University of
lllinois and the University of California.

Today, Beta Gamma Sigma is an intern ational honor society that
provides the highest recognition a business student anywhere in the world
can receive in a baccalaureate or post - baccalaureate (graduate) program at
a school accredited by AACSB International.

The mission of the International H onor Society Beta Gamma Sigma is to
encourage and honor academic achievement in the study of business, to
foster personal and professional excellence, to advance the values of the
Society, and to serve its lifelong members.

Beta Gamma Sigma's objectives include:

(1) to encourage and honor high academic achievement by students of business an
management through chapters in AACSB accredited business programs;

(2) to foster in members an enduring commitment to the founding principles and
values of the Society: honor and integrity, pursuit of wisdom, and earnestness;

(3) support the advancement of business thought and practice, to encourage lifelong
learning;

(4) enhance the value of Beta Gamma Sigma for students and alumni members in
their professional lives; and

(5) advance the visibility and reputation of Beta Gamma Sigma.

www.betagammasigma.org

For more information on specific criteria for membership contact:

Dr. Thomas SigerstadP Frostburg Chapter &dvisor
Framptom HaJIRoom #8326

Office: 301.68%419

tsigerstad@frostburg.edu
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DELTA SIGMA PI

A2l

PROFESSIONAL CO-ED
BUSINESS FRATERNITY

FSUG6 s Omi ©OK)ahaptet ¢f the international professional business fraternity,
Delta Sigma Pi, was installed on April 21, 2007. Brothers in the chapter meet
weekly and sponsor professional, community service, and social events every
semester. The fraternity is coed and all members are called brothers. The chapter
also attends regional and national Deltasig events to meet other Deltasigs across
the nation.

All FSUBusiness students (undergraduate and MBA) and with at least 12 credits and
a 2.3 GPA are eligible to participate in recruiting periods each semester. Initiation is
by invitation only. Watch for recruiting notices and announcements in Frampton Hall
and Guild Center or talk to a brother. During Fall 2009, the chapter will induct its
Epsilon pledge class.

President: Brehanna Edwards bsedwardsO@ frostburg.edu

From the Delta Sigma Pi website http://www.dspnet.org :

Delta Sigma Pi is a professional fraternity organized to foster the study of business in universities; to
encourage scholarship, social activity and the association of students for their mutual advancement
by research and practice; to promote closer affiliation between the commercial world and students of
commerce, and to further a higher standard of commercial ethics and culture and the civic and
commercial welfare of the community.

Delta Sigma Pi was founded in 1907 at New York University: School of Commerce, Accounts and
Finance by Harold Valentine Jacobs, Alexander Frank Makay, Alfred Moysello and Henry Albert
Tienken. Today, coast to coast, more than 250 chapters and over 200,000 members support the
goals and ideals of the Fraternity.

e

Connie Groer, Advisor
Framptom Hall, Room #332
Office: 301.687.4486

caroer@frostburg.edu

o 1907

i
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FSU Entrepreneurship Qlib
(CEO)

Entrepreneurship involves the establishment of one's
own enterprise through the development of leadership skills,
creativity, and problemsolving.

For any studentwho has ever thought about starting his or her own
business, the entreprenenship club could open the doors to financial freedom
and independence!

Mission Statement

The FSU Entrepreneurship Club shatig togetheall members of the University community
interested in entrepreneursipimmoteandfacilitatehe study and pectice of entrepreneurshgmnnect
student members with experienced alumni and local entrepmr@uwigaterest in innovation and
enterprise creation addvelopaspiring entrepreneurs into motivated, ethical, and dynamic business
leaders.

If you are interested in becoming a member or just want to attend a meeting to find out more,
please email us ate_org@frostburg.edu

FSU Entrepreneurship Club

Dr. Marty MattareAdvisor
Guild Center #23®
Phone: 306877498
Fax: 301.683100
Email: CEORG@FROSTBURG.EDU
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FINANCE CLUB

The mission of the FSU Finance Club is to assist in feegiomal, educational, and social
development of college students interested in finance, banking, and investment. The Finance
Club encourages interaction between business executives, faculty, and students of business and
finance.

If you need additioral information on the Finance Club, please contact:

Dr. Allen Shin

Framptom Hall, Room #344
Office: 301.687.4259
ashin@frostburg.edu
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Global Business Club

WWW.fsuib.com

We are Frostburg State University's College of Business, International Business Club. Our aim is to

promote international business and cultural understanding amongst the students, faculty, and staff of
our university.

The International Business Club President is Greg Lynn, Membership Secretary is Louis
Mozzano, and our Faculty Advisor is the new College of Business, Department of Marketing and
Finance, International Business faculty member, Assistant Professor Dr. Mark M. Lennon

For additional information contact
Dr. Mark Lennon

343 Framptom Hall

3016874198
mmlennon@frostburg.edu
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INTERNATIONAL ECONOMICS HONOR SOCIETY
OMICRON DELTA EPSILON (ODE)

Objective
The Objectives of Omicron Delta Epsilon are:
A The recognition afcholastic attainment and the honoring of outstanding achievements in

economics
A The establishment of closer ties between students and faculty in economics within colleges and
universities,
A The publication of its official journihe American Economist
A The sponsoring of panels at professional meetings as well as the Irving Fisher and Frank W.
Taussig competitions.
History
A Omicron Delta Epsilon, one of the worldds | a
through the merger of two honor societies,dtmiDelta Gamma and Omicron Chi Epsilon.
A Omicron Delta Gamma (the Order of Artus) was founded in 1915 by John R. Commons,
University of Wisconsin and Frank Taussig, Harvard University
A Omicron Chi Epsilon was founded in 1955 by Alan A. Brown while hestuaent at the City
College of New York
A Omicron Delta Epsilon has over 560 chapters located in the United States, Canada, Australia,
The United Kingdom, Mexico, Puerto Rico, South Africa, Egypt, and France.
Activities

Chapter activities vary widelyngiag from invited speakers, group discussions, dinners,
meetings, and field trips to special projects such as review sessions and tutoring for students in
economics

Awards

A THE IRVING FISHER GRADUATE ARTICLE AWARD pays $500 and provides an
opportunity topresent the paper at the next annual meeting of the American Economic
Association and publication of the articlEhia American Economist.

A THE FRANK W. TAUSSIG UNDERGRADUATE ARTICLE AWARD pays $250 to the
wi nner and $100 to t hrevidesforpubkcatiorsitheQAEricanh apt er
Economist.

A Biennially, Omicron Delta Epsilon grants the JOHN R. COMMONS AWARD to an
outstanding economist in recognition of his or her achievements and service both to the
economics profession and to Omicron DeltsilBp.

Admission Requirements

The minimum requirements for admission toODE are:

A Completion of 12 semester hours of economics courses

Attainment of at | east a 0B6 average in econ
Students do not have to be economigfrs, but must have a genuine interest in economics in

addition to meeting the above requirements

The minimum requirements may be raised by local chapters

> >>>
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Graduate students in Economics are judged solely on their graduate work. They

mus}have:
A Compleed one semester of full ti me wor k, wi th a

No one shall be denied membership because of sex, race, color, creed, or national
origin.

A Each prospective member of Omicron Delta Epsilon upon election pays a kfe
time membership fee to the Society. In return, the member receives a
member ship card, scroll, andT7h@Amegcar 6s sub

Economist.

Information is online at http://www.cba.ua.edu/~ode
http://ww w.omicrondeltaepsilon.érg

If you need additional information, please contact:
Dr. Daniel Mizak, Advisor ’ ﬂ
Guild Center #147 |
Office: 301.687.4096

dmizak@frostburg.edu
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Marketing Association
(FSU Cadigiate Chapter of the American Marketing Association, AMA)

Members of the FSU MarketiAgsociatioln e c ome col | egi at e member s
Organization. As AMA Collegiate Chapter members, students must foster chapter

professionalism and cohesigss. AMA Collegiate membership is available to anytatidull

or parttime student(s) attending a regionally or nationally accredited academic institution of

higher learning. The student must be working toward a degree and not be concurrently

employedn a fulltime or partime professionalposition.

Through AMA membership, your chapter will bring together a group of dynamic, committed
students who are interested in the areas of marketing. Your chapter will be strengthened as each
member gains expamnce, information, and exposure to the marketing community at large by

taking advantage of the membership benefits. In addition to these benefits, individual students

will benefit from theipersonal involvemeni n t he mar keting professia
assomtion.

COLLEGIATE DUES

AMA Collegiate dues are $35.00 annually (12 months). Membership introduces students to the
leading association of marketing professionals at a significantly reduced ate. The $35.00
Collegiate membership fee includes ayeasubscription (one issue per month from

September to April) tdlarketing Nevther career development benefits are included such as a
compl i mentary copyindbuoTkarEmpl|l ddmant aljetd boc
electronic issues of thwllegiate Cammaewsletter. Collegiate membership benefits are

described in detail below.

COLLEGIATE MEMBER BENEFITS

Each year, over 15,000 college students increase their understanding of the marketing
profession, begin career development, and gain valyaisterpes by joining the American
Marketing Association.

Studentsd big quest i dowda hpmembesipAluesneonklbdenedsh i p
section describes the benefits students receive by paying $35.00 annual membership dues. The
investmat pays off quickly because the students receive a full range of benefits from several
sources.
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BENEFITS PROVIDED BY AMA INTERNATIONAL HEADQUARTERS

Marketing News

Collegiate Members recdiwarketing Nevespublication for the marketing industry kieeps
the reader abreast of new ideas and developments in marketing, i.e., marketing communications,
direct marketing, etc.

AMA-Sponsored Chapter Programs

Through your school 6s Coll egiate Chapter,

e a
leadership dks and gain valuable experiences, information, and exposure to the various fields of

marketing. Through local meetings, seminars, workshops, and committee participation, students
who partake in these activities will be able to gaindraedperience.

AMA International Headquarters encourages all Collegiate Chapter members to participate in

the following:

A

International Collegiate Conference.Provides leadership training and career
development opportunities. This annual conference is held in the spring

Awards programprovides experience in strategic planning and recognizes Collegiate
Chapters for their outstanding achievements.

Case/SalesCompetitions provide students the opportunity to work onweald
marketing challenges.

Leadership Sessiopresentsofficer training strategies to fellow AMA Chapter leaders.

A MA 0ebsitewher e you can | ink your Chapterds
Page

Professional Development The AMA is committed to furthering the professional
development of our Cofjte members and continually strives to improve existing
programs and develop new ones to meet the needs of our members. In turn, the AMA
hopes that Collegiate members are committed enough to the marketing profession to
become actively involved in thalieg professional organizatitve American Marketing
Association.

AVERICAN
MARKETING

ASSOCIATION
MarketingPower.com

If you need additional information about the MarketingAssociation please contact:
Lilly Ye Advisor
Frampton# 331
Office: 301.68%4258
lye @frostburg.edu
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‘ s am L Society for the ;dvancem?nt of Management
= — Meleomes Mo
=

Start your management training today! Your SAM Chapter is a working model of a real
business organization. And you will get hanasperience making it work! Your regular
chapter activities will help you develop a wide array ofemahsiglls including planning,
organizing, controlling, project management, advertising, marketing, public relations, selling,
fund raising, and running productive meetings.

SAM CAMPUS MEMBERSHIP BENEFITS
E Opportunity to belong to the oldest professionanagement association in the
world dedicated to the general manager. SAM was established in 1912.

E Subscription to the SAM Advanced Management Journal

E Subscription to the newsletter

E Subscription to Management in Practice

E Discount on the annu8AM International Management Conference registration fee

E Opportunity to compete with other SAM Campus Chapters in the Case Competition
at the annual SAM International Conference

E Opportunity to present a paper at the annual International Managenfergrice

E Membership ID card and membership certificate

E Opportunity to serve as a student member of SAM International Board of Directors

E Opportunity to participate in chapter activities and practice leadership at the local
chapter

E Opportunity tomeet with others on the college campus with an interest in business

and management

E Opportunity to meet and talk with business professemmlkexecutives in your
geographic area to discuss career choices and opportunities

E Opportunity to compete itme SAM Outstanding Student Award progagmsitive
resume item

E Opportunity to compete with other SAM Chapters in the SAM Campus Chapter
Performance Program

BE ONo Riskdé opportunity to | earn and perfec
practice, ad organizational communication skills.

E Enhance your resume

If you need additional information about the S.A.M. Club, please contact:

Dr. Amit Shah, SAM Advisor
Framptom Hall #322A
Office: 301. 687.4408
ashah@frostburg.edu

SAM web addressitp://www.enterprise.tamucc.edu/sam
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Society For Human Resource Management
(SHRM)

SHRM is a national and international association ,ggiriaTE oF
dedicated to human oesce management.

The association's missions are to "serve the need I_R
of human resource professionals by providing the
most essential and comprehensive resources

®

SOCIETY FOR

available" and "to advance the human resource
professional to ensure that HR is recognizad as =~ "ot

MANACEMENT

essential partner in developing and executing
organizational strategy."

Students involved in the chapter will be eligible for scholarships, internships, networking,
training, jobs, and possibly mentoring. BiShessll benefit from the chapter besa the
students involved will receive additional training and information that will help them in their
college courses and assist them in developing a richer understanding of the dynamic and
rewarding HR profession. Since the association is natiomaaradional, students may

attend conferences and meet with professionals outside the university.

For additional information aboutour SHRM chapter at FSU contact:

Dr. Gloria HarreliCook
Framptom Hall #32
301.687.392
gharrelicook@frostburg.edu
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VITA PROGRAM

Volunteer | ncome T ax AssistanceProgram

VITA 9 a chance for students to help people in the community who need
assistance with their tax rtespotr ns. Y ¢
satisfaction from becoming a VIVélunteer.l t 6 s a ¢ hawmacrel dd ge
experience on your resume from andp$sored organization that is nationally
recognized by accounting professionals.

Internal Revenue Service

United States Department of the Treasury

WHO needs my help?
Thosewhoe .
U have a limited income
U haveadisabiliy
U arenonEnglish speaking persons
U are elderly
U other students

HOW do | qualify to participate?

You qualify i f youé.
U0 can meet and deal with a variety of people

have experience are willing tdearn about preparing tax returns
havegood organizainal and time management skills

take pride in complete and accurate work

are willing to complete the IRS training program

can spend several hours a week on VITA from February 1 through
April 15.

enti ent A et an B et e

For more informatiorplease contact:

Dr. Joyce Middleton
Accounting Department
Framptom Hall #340
Office: 301.687.4154
jmiddleton@frostburg.edu
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University
Regulations & Procedures:

Located throughout FSUOGS
A Catalog
A Registration Guidelines Booklet
A Pathfinder
A Website
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FSU Technology Fluency Reguirement

FSUBuUsinessstudents meet this requirement by taking COSC 100 as part

of the CBK.

Frostburg State University students must acquire and/or demonstrate proficiency in the

information technology skills listed below in order to earn a bachelor's degree.

10 Components ‘

Information Technology Learning Goals- FSU Studentsé

Using appropriate
terminology to discuss
basic concepts

ACan demonstrate an understanding of basic computing terms and acronyms.
ACan &plain an advertisement for a computer and common peripheral equipment.

Using basic operating
system features

ACan demonstrate a basic understanding of and use the features and utilities of an
operating system.

AcCan install new software, delete unwanse@tware, invoke applications, and understa
the reasons for different file formats.

AcCan demonstrate the ability to save files to a personal folder or disk, copy files from
location to another, and print files.

AcCan demonstrate an awareness olvtiméety of operating system and hardware
platforms.

Using email

ACan use enail effectively and appropriately to receive and send messages and
documents (e.g., managing a personal mailbox, creating an address book, adding
attachments, observingmaail etiquette).

Using the Internet to find
information and resources

AcCan efficiently use browsers, search engines, and online scholarly databases to log
information from a variety of Webased resources.

AcCan evaluate this information and documentdisrees, and can participate in "chat
rooms" and other "redlme" electronic communication.

Using word processing to
create a text document

ACan manipulate text to create a variety of document formats, create tables and cha
show a comparison of dgtuse a spelling and grammar checker, and insert images an
other items into a text document.

Using information

AcCan understand and discuss the social, ethical, legal, and political consequences d

appropriately information technology.
Using instructional ACan use online help files and understand printed instructional materials.
materials ACan use a tutorial to understand essential models and ideas underlying new hardw,

software.

Using a spreadsheet to
model simple processes or
financial tables

ACan acquire the necessary skills to modify cells in a spreadsheet file, use formulas
appropriately, create various graphs from a spreadsheet program to represent data,
design appropriate print formats for a spreadsheet.

Using a database system t¢
set up and access useful
information

ACan construct and manipulate a database, search the database for specific informg
using keyword search patterns, upload and download files from the database, and fo
the data for printing.

Using presentation
sdtware

ACan use generglurpose presentation software and can incorporate multimedia into
presentations (e.g., audio and video clips).

Source: Policy on Student Information Technology Fluency (March 7, 2B88ic student information

technology skills
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Wh a t You Can Fi nd and

FSU Catalog:
http://www.frostburg.edu/ungrad/catalog/

Academic Programs

Campus Life

Residence Life

Class Standings

Requirements for Graduation

Transfer Credits from Another Institution

The Procedures for Course Cies(i.e. drop/add, withdraw)

Graduation procedures

Academic Probation and Dismigediciedor all students, including an additional
section for athletes

=A =4 =4 =4 -4 -4 -8 -4 9

The Pathfinder:
http://www.frostburg.edu/admin/ses/pathfinder/

T Emergency Numbers

o Brady HealtlCenter (301) 684309
1 Campus Listings
T FacultyAdministrative Assistants

o Accounting (301) 684297
o Economics (301) 684386
o Management (301) 684375
o Marketing & Finance (301) 684417

1 Community Services
o Banks, Barbers, etc.
1 Frequently Asked Queasts & Answers
T Where to go foré
o Communication with Faculty, Mailing a package or letter, Personal problems,
Tickets to Campus Events,.etc
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Registration Guidelines Booklet:
http://www.frostburg.edu/admin/regoff/reginfo.htm

=A =4 -4 -4

=
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School Calendar
Drop/Add Information
Registration Procedures & Course Listings
Academic Policies and Procedures
o Change of Major
o Leave of Absence
Administrative Offices and Telephone numbers
Billing Information
o Refunds
o Scholarship
o Vehicle Registration
Campus Map
Advising Contacts
General Edcation Program Checklist
Graduation Information
Schedule Worksheet

FSU WEBSITE: http://www.frostburg.edu
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