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E=(LG)2 is a student‐staffed magazine focusing on environmental sustainability. In fact, it is the only  

student written and edited magazine on  sustainability in the country. We strive for a  

professional and enjoyable publication. We hope to showcase student work. We work to further  

Frostburg State University’s initiative on campus. E=(LG)2 is dedicated to promoting the ideals of  

 sustainability to all of its readers. 
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Green: 
One Theme Park’s Initiative  

By  Jen Stevens 

Playing  
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A 
s summer approaches, so does the season for 

vacations and amusement parks.  In today’s 

society going green has become a part of every-

day life, so why shouldn’t it also be integrated into 

summer vacations? Universal Studios Orlando, one of 

the country’s most popular tourist destinations, has 

risen to the call to provide a fun and exciting amuse-

ment park experience while also being as green as pos-

sible.                   

                Universal Studios Orlando’s “Going Green” ini-

tiative includes recycling programs, “green” technolo-

gy, and education and promotion opportunities.  In 

2011, the theme park won the Sustainable Florida Best 

Practice award for its efforts in being environmentally 

friendly.  All three Loews Hotels at the park are certi-

fied members of the Florida Green Lodging Program. 

With the mission “Whether it’s conservation, recycling, 

education or more, Universal Orlando is working to 

make sure Green is Universal,” the park is making sure 

that their attractions are green. 

                In 2011, the park recycled 169 tons of plastic 

water bottles, 20 tons of aluminum cans, 837 tons of 

cardboard, and 547 tons of yard waste.  Through vari-

ous conservation methods the park has saved more 

than 90 million gallons of water, particularly in the 

now closed “Jaws” ride and the lake in the Islands of 

Adventure area.  Over 2,100 recycling locations are 

found in the parks, with the hope that more will be 

added.  

 Universal Orlando has also replaced older 

technology with newer, more energy efficient technolo-

gy.  The newer technology, such as hydraulics for roller 

coasters, saves enough electricity to provide 115 

homes with power for a year. It also saves enough wa-

ter to supply 113 homes with water for a year.  All 

rides, attractions, and service trucks now use biodiesel 

fuel, which burns cleaner and leaves a smaller carbon 

footprint.  The park has switched to energy efficient 

LED lighting for its various rides in a further attempt to 

lower energy use. 

 Keeping with their going green initiative, the 

park has also altered their park maintenance by replac-

ing chemical fertilizers and insecticides with fish oil 

and ocean solution. It also uses used coffee grounds 

from the many restaurants and rest stops to supple-

ment nutrients in potting soil.    

 Packaging for foods and goods for the gift 

shops has also been altered to include recycled materi-

als and less material.  Products such as DVD cases are 

now made with 20% recycled materials.  The park has 

also begun to use lower toxicity cleaners, lessening the 

amount of dangerous chemicals released into the air.   

 On November 19, 2011, Universal Orlando 

hosted GreenFest at their CityWalk section of the park. 

The festival, which was held during Universal’s “Green 

Week”, allowed visitors to the park to sample eco-

friendly products and organic foods. It also allowed 

them to purchase organic goods, including food and 

shirts.  There were trivia games and giveaways, all pro-

moting sustainability and being environmentally 

friendly. 

 At the 40th Anniversary of Earth Day, Universal 

raised over $2.4 million for environmental charities 

such as Oceana. The company and its parks work with 

Earth Week and Arbor Day Foundations to promote 

living green.  President of Universal Orlando, Bill Davis, 

has hopes that the park will become the greenest 

amusement park possible.   
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Shoes for Tomorrow 
By Emily D’Atri 

B 
y now, most have probably 

heard of TOMS shoes, but some 

may be still wondering what the 

unusual-looking shoe is all about.  Nope, 

Tom was not the founder of TOMS 

shoes, and no, the company wasn’t even 

named after some guy named Tom.  

TOMS is the abbreviation of “Shoes for a 

Better Tomorrow”.   

Blake Mycoskie, the founder of TOMS, 

went on a personal trip to Argentina in 

2006.  He noticed that most children he 

came across during his visit were bare-

foot. He saw a need and decided to ad-

dress it.  Thus, TOMS Shoes was born. 

TOMS’s motto is “one for one.” The com-

pany donates one pair of shoes to a child 

in need for every pair purchased. The 

year after TOMS was founded, 10,000 

pairs of shoes were donated to children 

in Argentina. TOMS has since teamed up 

with, what they call, “Giving Partners,” 

long-established humanitarian organi-

zations that report where shoes are 

needed.  As of 2010, the company was 

donating to 23 different countries 

around the world.  

TOMS manufactures their products in 

three different countries: Argentina, 

China, and Ethiopia. The company 

claims that their factories are monitored 

by third party auditors to ensure that no 

child-labor is taking place and all em-

ployees are paid fair wages.   

Once you make a purchase from TOMS, 

it may take months for the specific pair 

of shoes donated to actually get to a 

child. The company itself does not deter-

mine where shoes will be distributed. 

Instead, that is left up to the Giving Part-

ners. Once a Giving Partner establishes 

that shoes are needed in a certain area, 

it will place an order. TOMS then makes 

the shoes and sends them to the Giving 

Partner to distribute.  

The shoes donated through TOMS are 

very similar to the ones that they sell. 

Most are canvas or some kind of cloth 

material with rubber or rope soles. This 

style mimics the alpargata style which is 

popular in Argentina and the original 

TOMS style.  Many donated shoes, how-

ever, are solid black because many 

countries require black shoes as part of 

their school uniform.  

Some may wonder why TOMS decided 

to donate shoes. Why not food, suitable 

drinking water, or books? TOMS states 

that they wanted to provide underprivi-

leged children with shoes to give them 

the opportunity to succeed. First and 

foremost, shoes help protect children 

from injury and disease that most chil-

dren’s families would not be able to af-

ford to properly treat. Having protected 

feet increase the probability of the child 

staying healthy. Healthy children have a 

higher probability of receiving an educa-

tion. Educated children have a higher 

probability of creating a better life for 

themselves, their families, and their 

communities. TOMS firmly believes that 

shoes can give a child a better  

tomorrow. 
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T 
he typical bathroom is littered with bottles and tubes.  Most 

popular shampoos, conditioners, lotions, toothpastes, and 

shaving creams are packaged in bulky bottles that often end  

up in a landfill.  But some companies, such as LUSH Cosmetics, are 

changing the health and beauty world with their “naked” products 

that require little to no packaging.   

The idea of a solid shampoo, a solid hair conditioner, or a solid body 

lotion may seem strange to most people, but these products work 

just as well as their bottled counter-

parts, and all three of these items re-

quire no packaging. Solid shampoos 

and conditioners can simply be kept 

in the shower, while solid body lotions, which LUSH calls “massage bars”, can be 

stored in a tin or Tupperware container.   

Lush caters to all skin types, all hair types, and offers a wide variety of scents to suit 

most anyone’s needs.  Whether you have frizzy or oily hair, or whether you prefer the 

smell of patchouli to the smell of lemons, LUSH offers a product for everyone. 

Some LUSH products do need to be packaged.  LUSH offers face masks, shaving cream, 

dusting powders, and more that require some form of packaging. For these products, 

LUSH uses recycled plastic, and encourages its consumers to recycle the containers 

themselves.  Anyone who brings in five empty LUSH pots will receive a free face mask, 

and LUSH will in turn make sure the containers are recycled properly.   

It is understandable that many people may be wary of trying out a product like LUSH’s 

“Toothy Tabs”, solid toothpaste tablets.  Solid shampoos, toothpastes, and the like are 

far from what most are used to, but if people were willing to test them out, they would 

realize most LUSH products work just as well, if not better, than their packaged coun-

terparts. According to the LUSH website, if one person used solid products for a year, 

over 30 bottles can be kept out of land-fills. Hundreds of thousands of plastic bottles 

and tubes could be saved from ending up in landfills if other 

companies followed LUSH’s initia-

tive.  

  

  www.lushusa.com 

 Nearest Locations:  

Pittsburg, Bethesda, 

Washington D.C., Tow-

son 

 Prices range from $5 

and up. They also offer 

hair products, skin-

care products, make-

up, bath products, per-

fumes, etc.  

 www.facebook.com/

lushcosmetics 

 

All Photos by Jen Stevens  
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My friend Allen sent me a picture called “Are you ready?” with a calendar 
dated March 16, and a clock —both of them looked like Apple’s applications. 
That’s the exact day and time for the release of iPad3, a year after Allen got his 
iPad2.  

Toxic Hobby  

 

By Wen Liu  

F or most college students, hi-tech products are an important part of their lives. In this hi-tech consumer society, the 
motto for the hi-tech products is “The newer the better.” Some research about how much money college students 
spend on hi-tech products reveal the facts about this luxury consumer world. Some people, like my friend Allen, 

may argue that it’s their fashion, hobby and life style, and it seemingly doesn’t hurt anyone else. Did anybody ever meas-
ure the energy use and emissions from their interests’ consumption or did anybody ever realize that maybe those gadg-
ets will be harmful to the climate, and human health? 

Some environmental protection organizations found out that not only 
cars and heavy industry factories can produce deadly pollution, but also 
those “technical necessaries of modern society”. Greenpeace is one of 
those independent organizations, which has a famous periodical 
“Greener-electronics ranking”, ranking the leading mobile phone, TV 
and PC manufacturers’ impact on the climate. Apple Company has been 
a target since 2006 for its hazardous chemicals. A report in 2007 pre-
sented that “Scientists at Greenpeace Research Laboratories at the 
U.K.'s University of Exeter, who dismantled the phone and tested 18 of 
its components, found brominated flame retardants (BFRs) and polyvi-
nyl chloride (PVC).” Greenpeace claims BFRs can release toxic chemicals 
when recycled, and products with PVC have come under fire in the past 
few years for potentially leaking harmful chemicals. Even though the 
level of the chemicals were in accordance with US regulations, the or-
ganization still believes using an iPhone could leave consumers at risk 
from several harmful PVC byproducts. They were even going to sue Ap-
ple for this reason. The only thing I know is that people have become 
even crazier about Apple products. The long line in front of the Apple 
store on the new versions’ release day becomes longer every time, alt-
hough more horrible news has been exposed every year. According to 
ABC News, a lot of workers in Apple’s Chinese sweatshop were seriously sick because of toxic chemicals, especially n-
hexane, a kind of toxic solvent used to glitter the screen. The sick workers reportedly had no idea about the composition 
of the solvent, and the usage of n-hexane was requested by the company because it’s more effective. 

 Although some companies have begun to work on their environment issues—so their position on the “Greener-
electronics ranking” is changing—there are still a lot of barriers. If we know those toxic chemicals and unsustainable ma-
terials in the products, can we have better management and reduce the usage and replacement? Will you still want to line 
up through the whole night for the fashionable, latest iPad3? Controlling our consumer desires, or at least being more 
sensible, is a very necessary way to reduce the similar harmful impact, for both human health and the environment. Iron-
ically, after I told Allen about those toxic cases he kept washing his hands again and again, although he is still using the 
products, and still keeps the “Are you ready” picture as his reminder like many other consumers. Maybe to them, the con-
venience always outweighs the risk.  
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A npil nan nou pale yon lo t lang, men 
kon bein nan nou 

vre man aplike li pandan 
nan leko l ak nan kay?  
Many of us speak differ-
ent languages, but how 
many of us really apply it 
while at school and at 
home?  Being born in 
America, but of Haitian 
decent, both parents from 
the island Haiti, you 
would assume that Eng-
lish is my first language, 
but no, Haitian Creole is.  
Haitian Creole is predom-
inately spoken in my 
household, and my first 
words were also in Cre-
ole.  When I was younger, 
I would fluently speak 
Creole to my parents, but 
now, not so much.  I 
mostly speak Creole 
when my grandmother 
comes to the United 
States to visit my family.  
My roommate, who is 
also Haitian, will ex-
change a few words in 
Creole with me when we 
are together.  My parents 
still speak to me and my 
siblings in Creole, but we 
respond in English.  This 
brings up a concern for 
students who are bilin-
gual and away from 
home: are they sustaining 
their language away from 
home even though it is 
not required in the class-
room or their daily activi-
ties?  
  
To represent some of the 
students here at Frost-
burg State University who 
are bilingual, Jeffrey 
Ilechie and Genesis Olivas 
were interviewed.  Ilechie 

is a sophomore majoring 
in Biology with a con-
centration in Pre-
Medicine.  The native 
language spoken in 
Ilechie’s home is Igbo, 
which is derived from 
the country Nigeria, lo-
cated in the western 
part of Africa.  Ilechie’s 
first learned language 
was English.  Igbo is not 
spoken to often in his 
home in Igbo, instead, “it 
is mostly spoken when 
my cousins and people 
of the sort come and my 
parents want to show 
off.  It is also spoken 
when my family is in 
public and they want to 
talk about another per-
son.”  Illechie knows 
other students here at 
Frostburg State Univer-
sity that also speak Igbo.  
They, too, speak it to 
each other when they do 
not want people to know 
what they are talking 
about.  A connection that 
he has with all of them is 
that “[they] have [their] 
parents’ disciplinary 
actions.”  Ilechie says 
that his native language 
is not included in his 
daily activities.  Alt-
hough he mostly speaks 
English, he says that 
“people tend to say that 
they can still hear an 
accent.” 
  
Genesis Olivas, a junior 
double majoring in Psy-
chology and Philosophy 
with a concentration in  
Child and Family Certifi-
cate, is Hispanic.  She 
was born in the United 
States but raised in Nica-

Sustaining Your Native Language Away From Home 

ragua.  Spanish is her first 
language, and it is predom-
inately spoken at home.  
“We are only allowed to 
speak Spanish at home,” 
Olivas says.  “I speak it 
with fellow LASO mem-
bers, but it isn’t too often 
that we’re together.  I wish 
I could speak it more often, 
but I cannot.  Language is a 
huge connection.  I find 
that the comfort level with 
my friends who speak the 
language and that are His-
panic is mutual, just be-
cause there's so few of us 
here in Frostburg.” 
  
Olivas shares her process 
of learning the language.  
She says, “I learned some 
Spanish from my cousin, 
which she learned when 
she went to school.  Before 
that, it was all Spanish at 
home.  When I first started 
school, that was when I 
first became really familiar 
with English.  It was Eng-
lish at school and Spanish 
at home.  My parents made 
that rule so we wouldn't  
forget the language.” 
  
Olivas says that her lan-

guage sometimes inter-
feres with her daily activi-
ties.  “The only interfer-
ence that I sometimes face 
is the slight accent that I 
have that sometimes gets 
in the way of pronouncing 
some words in English.  
Another interference I face 
is when I forget how to say 
certain words in English 
and I can only think of 
them in Spanish, or I won't 
know the word at all in 
English, and vice versa.” 
  
As you can see, these two 
individuals have several 
things in common.  They 
are bilingual and are con-
nected to others on this 
campus through language.  
They both came from dif-
ferent backgrounds, be-
liefs, and cultures, but 
their language is a factor 
that unites them.  Sustain-
ing their language away 
from home is not a difficult 
task for them, instead it 
gives them identity. 
 

By Magdala Louissaint 
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FSU student Genesis Olivas 

FSU student Jeffrey Ilechie 

Photos by Rachel DeWoody 
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Ra i s i ng  Hope  i n  C l o t h  D i ap e r s   

By Saman tha  Wagne r  

T 
he United States’ economic decline in recent years 

has lead people across the nation to reconsider their 

weekly budgets and make changes to relieve their 

wallets. From crazy couponing to electric cars, Americans are 

working proactively to cut costs. It is hard for many to just 

support themselves. Throw a diapered dependent into the 

mix and expenses steadily increase. 

While family sizes have decreased since the baby boom after 

WWII, the cost of living continues to rise.  Parents with  

smaller families can expect to pay significantly more than 

their parents and grandparents who may have had more  

children.   According to What to Expect, the parenting  

website, middle class parents today should expect to spend at 

least $242,000 each to raise a baby into adulthood. And no, 

that does not include college tuition. Jessica Dickler, a writer 

for CNN Money, estimates that the cost of raising a child has 

increased as much as 40% since 2000, from $165,000 to more 

than $220,000 in only a decade’s time.  

Needless to say, children are expensive and there are very 

few places a parent can cut corners. However, it is possible to 

save when it comes to diapers.  Using cloth diapers, instead of 

disposables ones, can help reduce the cost of having a baby in 

today’s world. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Cloth diapers are not a new trend.  In the past, using  

washable, reusable diapers was the only option available. 

Diapers were made from almost everything, including animal 

skins and linen. After the advent of the disposable diaper in 

the 1950s, reusable diapers saw a massive decline in  

popularity. Today, however, many new parents are returning 

to reusable cloth diapers to save money. Literally throwing 

money away, parents can expect to use 8-12 diapers a day. 

That’s up to 2,500 disposable diapers in the first year alone, 

reports What to Expect.  While the amount needed and price 

of diapers changes as the child grows, a year’s worth of dia-

pers could cost new parents up to $600.   

Robin Bevington, owner of Robin’s Nest Family Daycare,  

prefers reusable diapers to disposable ones.  

“In all honesty, they are better for the child,” said Bevington. 

“Diapers manufactured nowadays contain chemicals and  

irritants that enhance the child’s chance for an allergic  

reaction or diaper rash.” 

She added, “Cloth diapers are cheaper, but some parents 

would rather spend the money on Pampers than wash the 

cloth diaper.” 

Cost is not the only issue with disposable diapers, though.  

According to Amber Keefer, of Livestrong.com, almost 20  

billion disposable diapers are piled up in landfills. Once in 

there, disposable diapers can take up to 500 years to fully  

decompose. Using cloth diapers instead can significantly  

reduce the cost and waste in those infant years.   

Cloth diapers do have their own set of problems. Most new 

parents prefer to avoid the hassle of washing reusable  

diapers. Some even worry about the effect the washing will 

have on their water bill. Bevington sees no increase in her 

monthly statement, however. 

“You do a white load anyway, right?” she said. “You just 

 dump the feces down the toilet and throw the diaper 

 in with the socks and other whites. No harm done.” 

  In the end, what diaper to use is a personal 

  choice. Parents need to decide what is best f

   or them and their bouncing bundle 

   of joy. Cloth diapers will always be 

    an available alternative for 

    new parents looking to  

    save the environment or  

     their wallets. 

 
Photo by Rachel DeWoody of Austin 



 

 

Reading Green 

By Heather Adcock 

T here is no denying the convenience of an E-reader. Devices such as the Amazon Kindle 
and the Barnes and Noble Nook make accessing your library on the go simple. No more 
do you have to pack a bag full of books when you’re traveling; no more searching and 

digging through shelves of books to find the one you misplaced. These devices allow your li-
brary to come with you, where ever you are. With the touch of a button you can search for the 
book you want, order it if you do not yet have it, and have it sent to your E-reader in seconds. 
The convenience is undeniable.  

Convenience is not the only aspect of E-readers that make them so appealing. A study by the 
Cleantech Group has shown that E-readers are more environmentally friendly than traditional 
books. “E-readers could have a major impact on improving the sustainability and environmen-
tal impact on the publishing industry, one of the world’s most polluting sectors,” states Clean-
tech’s Website. Traditional books take a lot of energy to manufacture and sell. Paper must be 
created for the books to be printed on and, being such a large industry, the demand for paper 
is enormous.  According to Cleantech “the U.S. book and newspaper industries combined re-
sulted in the harvesting of 125 million trees.”  

On top of the impact of creating the paper, the books themselves must be printed and trans-
ported to stores to be sold. If they do not sell, they are returned to the publisher and, according 
to Ms. Ritch of Cleantech Group, “the publisher then incinerates, throws away, or recycles 
them.” The carbon footprint associated with this cycle is incredibly large. The energy used in 
transportation alone is impressive, and even if an unwanted book is recycled there are still 
impacts from the recycling process.  

E-readers cut out this process. With E-books being transferred directly to a device there is no 
transportation needed. And the paperless approach saves energy and resources that go to-
wards producing the paper. 

Even so, the negative impact of an E-reader is dwarfed by that of traditional publishing. Less 
energy is put into an E-reader device over the course of its life than is put into a small tradi-
tionally published library. 

Overall, if you are looking for an environmentally friendly way to read, an E-reader is the way 
to go. Sure there are some downsides to E-readers. E-readers do not come with the classic 
book smell, you do not hear the satisfying noise that comes when flipping the page and there is 
not the oddly comforting feeling that comes from staring at a shelf full of books. But the bene-
fits of E-readers are undeniable. They are convenient and much more environmentally friendly 
than printed books. If you are still set on sticking with traditional books but are looking to help 
the environment try to recycle. Buy your books used or borrow them from your local library. 
Remember, owning an E-reader does not mean you have to give up your library! 

Photo by Jen Stevens 
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A 
s it stands, the current food system at Frostburg 

State University is both fiscally and environmentally 

unsustainable.  According to Aramark, the campus’s 

food provider, FSU throws out over 600 lbs of compostable 

food a day, and over 80% of that waste is generated by stu-

dents. Not only is this practice extremely wasteful, but it’s 

costing the University thousands of dollars each year to 

transfer that food into a landfill.  

 

However, all of that is about to change. 

Recently, the Western Maryland Resource Conservation & 

Development Council (WMRCDC) was awarded a $300,000 

grant from the Environmental Protection Agency to design a 

project that will protect and restore the Potomac Highlands 

ecosystem, while also benefiting its human communities.  The 

Frostburg Grows, Grow It Local Greenhouse Project is an initia-

tive that involves the restoration of abandoned strip-mined 

land into an innovative high tunnel complex designed to yield 

local food and tree seedlings.   

The environmental, social, and economic goals of this recla-

mation project are to reduce greenhouse gas emissions; re-

duce Potomac basin flooding; reduce acid mine drainage gen-

eration; reestablish natural forested habitat on strip mined 

lands; create sustainable jobs; provide a training facility that 

will help create additional job opportunities; reduce food 

insecurity; provide local healthy food to the residents of 

Western Maryland; and serve as a model for Appalachia. 

Frostburg Grows, Grow It Local Greenhouse Project 

By Sidni Giordano  

Josh Miller stands in local farmer Sam White’s high tunnel green-

house.  The Frostburg Grows, Grow It Local greenhouses will look  

much like this one.  The food grown in the greenhouses will not 

compete on the market with local  farmers.   

Photo courtesy of Sam White, FSU  alumnus. 

 Carbon savings from this project would be 30,000 lbs per year. 

 The shade house portion of this project could produce 20,000 trees per year.  

 After five years of successful operation, the project would sequester as much as 1 million lbs 
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Extending the Growing Season 

The Frostburg Grows, Grow It Local Greenhouse Project 

will consist of eight high tunnels in addition to a compost-

ing structure.  High tunnels are a hybrid of open field and 

greenhouse production.  They use passive ventilation for 

air exchange and cooling, along with an irrigation system 

for crop production. 

These high tunnels will extend the growing season for the 

array of produce that will be planted, such as strawberries, 

raspberries, tomatoes, and lettuce.  Although it may take a 

few years, these crops will eventually be able to accommo-

date the demand for local food on campus. It will also link 

with other agricultural initiatives in the area to get local 

food onto the shelves of local grocery stores in order to 

increase accessibility for low-income households. Another 

product grown will be tree seedlings, which will be used in 

urban forestry plantings, reforestation, and restoration 

projects throughout the region. 

Revitalizing the Economy and Experiential Learning 

Opportunities 

In an area otherwise rife with economic turmoil, this com-

plex will create jobs and serve as a training center to show-

case innovative food production techniques.  When in op-

eration, this project will provide two permanent, full-time 

jobs with salaries between $30,000 and $60,000 per year. 

Volunteers and students participating in research projects 

will be an essential part of the day-to-day operation.  

Additionally, the facility will be integrated into the re-

quired coursework for Forest Ecology and Ethnobotany 

majors, as well as Sustainability minors.  The Appalachian 

Center for Ethnobotanical Studies will also work in con-

junction with this project to study the growth of medicinal 

herbs such as ginseng.   

 

 

FSU’s Climate Action Plan 

It’s been three years since President Gibralter signed the 

American College & University Presidents' Climate Com-

mitment, launching FSU on track to become carbon neutral 

by 2030.  “This project will certainly help the University 

achieve some of the goals in the Climate Action Plan 

(CAP),” said Dan Fiscus, biology professor and one of the 

innovators behind the project.  Both composting and long-

term food sustainability are listed as goals in the CAP. 

Recently, the sustainability committee, Learning Green, 

Living Green, has partnered with Aramark to tackle both of 

these goals.  If successful, a composting program between 

FSU and the Frostburg Grows, Grow It Local Greenhouse 

Project will be established.  This will decrease landfill 

waste, which will result in lower landfill costs.  Then, the 

food produced will be sold back to Aramark, creating a 

unique and sustainable food culture on campus. 

Maryland Senator Ben Cardin presents Frostburg State University 

with the $300,000 grant for the Frostburg Grows Project. 

Mine land off Rt. 36 that will be reclaimed for the Frostburg Grows, 

Grow It Local Greenhouse Project.  

Photo Courtesy of Maryland Department of Natural Resources 

Compostable Food Waste per day: 

 Lane Center: 18lbs 

 Java City (Coffee Grounds): 25lbs 

 Chesapeake: 60lbs 



U nfortunately, local businesses have always had a 
problem with keeping up their profits enough to 
stay in business.  Many have failed to stay afloat, and 

have been forced to close down.  There are a few things that 
have been implemented to try and help local businesses 
stay efficient in profits. 
  
“Shop Local Saturday” is popular in many places, and has 
been deemed as a local Black Friday that takes place each 
year the day after Black Friday.  It is supposed to strike the 
idea of Black Friday and all that it stands for.   
 
The entire mindset of buying local came about with the 
many recessions that the economy has been through.  The 
idea was that local businesses were being ignored, and that 
when the recessions came about, rather than being able to 
pick up the pieces and continue on after things got better, 
locals were forced out of business.  Local businesses have a 
hard enough time keeping afloat during “normal” times. 
And, of course, during a recession many people choose not 
to buy anywhere because of personal money constraints.  
 
Some say buying local will never be successful no matter  
what, while others say it helps more than people realize.  
However, there has been proof that buying local boosts the 
economy in a number of ways.  Not only does it help local 
businesses and keep money circulating through the commu-
nity, but it also, oddly enough, allows for a more creative 
mindset for the local sellers as far as what to sell and how to 
sell it.  If they know that one product is being purchased 
more than another product, they find creative and inventive 
ways to sell the under-sold product. 
 
One of Frostburg’s small businesses, Mountain City Coffee-
house and Creamery, has some great experience in keeping 
their small businesses on its feet.  Assistant Manager Ellen 
Thomas indicates  how Mountain City has thrived over the 
past five years (six in June) being in business. 

 
Mountain City is a supporter of buying local, both for their 
business and other businesses.  They get their coffee, food, 
and greens all from local food providers, while making their 
own baked goods in the store.  They also support the local 
buying that occurs once a year on a given Saturday.  While it 
may be a little more expensive to buy local, Thomas says, it 
is all worth it in the end. 
 
According to Thomas, the best way to spread the word 
about local businesses is by ads and word of mouth.  While 
ads can be widespread, sometimes word of mouth is the 
number one way.  People hear from friends that Mountain 
City has great coffee and food, and that passes on down the 
line.  Thomas says that people even come through Frostburg 
on their way to work (wherever they may be going) just to 
get the best coffee around! 
 
“The food is awesome!” pipes in a customer, Christyna 
McCormick, impromptu. 
 
Mountain City Coffeehouse and Creamery is proof that local 
businesses are better than chains.  Their prices are reasona-
ble, and they have a greater and closer connection with 
their customers than most any other chain company does.  
By being a small business, they have a great deal of commu-
nication with people, which, Thomas says, is “the best.  We 
love that.”  The owner and employees of Mountain City take 
pride in this, and they are looking forward to more years of 
pleasing the community. 
  
Keeping local businesses in business really is possible; it 
just takes some work, and work from everyone--not just the 
business.  Customers, word of mouth, ads, buying local, and 
other inventive ways can help to keep local businesses up 
and running. 

Sustaining  Local Businesses 
By Rachel DeWoody 
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I t is no secret that society is attempt-
ing to turn over a 

greener leaf. Driving 
electric cars, buying 
recycled products and 
installing compact 
fluorescent light 
bulbs—we have yet to 
meet a green initiative 
that we did not like.  

Subsequently, stores 
now have to accom-
modate.  New laws are 
being passed in hopes 
of slowly phasing out 
plastic bags from the 
shopping experience. 

The U.S.  goes through 
billions of plastic bags 
every year. Only about 
3 percent of those 
bags are recycled.  The 
rest amount to 
300,000 tons of non-
biodegradable waste. 

Consequently, the 
plastic bag is feeling 
the pressure.  In 2002, 
Ireland became the 
first country to  estab-
lish a plastic bag fee. 
Several cities in Eng-
land, India and Aus-
tralia followed the 
trend, and banned 
plastic bags complete-
ly.  

Many cities in the U.S. have also implemented laws and regu-
lations to address the problem. The Huffington Post reported 
that this past February, San Franciscan lawmakers voted to 
extend the plastic bag ban, implemented in 2007, to all retail-
ers.  

On the East coast, states are tackling the movement with bag 
taxes. Virginia has a 20-cent bag tax in the works. Closer to 
home, Montgomery County Maryland’s bag fees took effect 
on Jan. 1, 2012.  

According to The Washington Post, the county took in 
$154,000 during the first month alone, thanks to the 5-cent 
bag tax.  

As of now, Allegany County has no plans for a bag tax. Even 
so, after continued success, the tax may become a standard in 
the future. Would Allegany County earn as much as Mont-
gomery County did?  

Area citizens say it would not. In a poll of 45 Allegany County 
residents, 95% claimed that they would not pay to use plastic 
bags.  

“Food is expensive 
enough,” Emily Welsch 
said, “and is rising in 
cost.” 

On a positive note, most 
of the naysayers did 
answer that they would 
start using reusable 
bags to avoid the bag 
tax.  

“If they began charging, 
I’d just use the recycled 
and reusable bags you 
can buy at the market,” 
says Blake Jones, “which 
is what everyone should 
be doing anyway.” 

Matt Johnson feels the 
bag tax is unjust.  

“Unless some system 
was put in place to get 
reimbursed for recy-
cling them, I don't see 
the logic behind charg-
ing consumers for some-
thing that has been pro-
vided to us for free thus 
far,” Johnson said. “But, 
if we had to pay for plas-
tic bags, I'd probably 
carry around some kind 
of reusable bag, just in 
case.” 

Not all plastic bags end 
up in the landfill, or, at 
least, not immediately. 

Many consumers keep the bags for reuse. Bags can be uti-
lized to line trashcans, carry lunches to work, or even clean 
up messes from pets.  

Jamie Wiesner lives in Montgomery County and feels the 
strain of the 5-cent bag tax.  

“Now I have to buy small trash bags in order to clean my cat’s 
litter box,” said Wiesner. “If you ban one type of bag, every-
one has to buy another.” 

While reusing plastic bags is popular in many homes, in the 
end, most bags are still not used for household chores and 
just clog our landfills. 

According to the Clean Air Council, the United States alone 
uses 100 billion new plastic bags per year.  Each person goes 
through between 350 and 500. 

It is unlikely that people actually reuse all of the 350-500 
bags they accumulate. 

Bag taxes and bans are expected to continue to become more 
common. Constituents are encouraged to contact their legis-
lators to express any concerns. 

Photo By Rachel Dewoody 

 Going Green Costs Green 

By Marissa Nedved 
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A Leader in  

Sustainability  

“We’ve been kind of a leader in sustainability.  Frostburg was 
the first school to sign the American College and University 
Presidents Climate Commitment.”   

Frostburg State University 

Leaders  

By Brittany Murray  

FSU President  Dr. Jonathan C. Gibralter  

Photo courtesy of FSU  
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O 
ver the past six years, Frostburg 

State University has been at the 

forefront of sustainability on 

college campuses.  In a recent interview, 

Frostburg State University President Dr. 

Jonathan Gibralter talks about sustaina-

bility at our university. “I signed on as a 

member of the American College and 

Presidents Climate Commitment, and 

that kind of put the university on a 

course because being a signatory meant 

that we had to submit a Climate Action 

Plan. We had to actually put in writing on 

what date we would become carbon neu-

tral,” Dr. Gibralter informed E= (LG)2.  

This started a cascade of activities in-

cluding the Learning Green, Living Green 

(LGLG) Initiative.  He continues, “All of 

these things kind of came together. We 

started having annual Earth Day compe-

titions; we started doing Recyclemania.” 

In relation to other University of Mary-

land campuses, Dr. Gibralter states, 

“We’ve been kind of a leader in sustaina-

bility.  Frostburg was the first school to 

sign the American College and University 

Presidents Climate Commitment.”   

At the other University of Maryland campuses, students formed coalitions to 

urge their presidents to sign the ACUPCC, and now all of the campuses have 

their own sustainability projects.  Now 650 schools are a part of the ACUPCC, 

each having their own commitment to sustainability and environmental educa-

tion. Dr. Gibralter feels, “We’re just part of a big puzzle.” 

 



To better understand how Frostburg is 
working towards its plan, Dr. Gibralter 
explains, “We really are working hard to 
reduce our carbon footprint, and we’ve 
done it actually.  If you compare over the 
past couple of years, how many metric 
tons of carbon this campus is producing, 
we’ve reduced the amount of metric tons 
we produce dramatically—
by over 20,000 metric tons 
in four years.”  Projects to 
reach this included replac-
ing the overhead lighting in 
the gym arena with low-
energy lighting and the 
lighting in the auditoriums of the Per-
forming Arts Center with LED lighting.  He 
adds, “We’ve calculated that we’re saving 
thousands of dollars a month in electricity 
by having changed the lighting in the 
gym.” 

  

Thanks to two grants from the U.S. Depart-
ment of Energy, FSU will begin construc-
tion on the Sustainable Energy Research 
Facility (SERF).  The SERF will be doing 
research on many forms of renewable 
sources of energy such as wind and solar, 
as well as hydrogen and biodiesel technol-
ogy.  Dr. Gibralter states, “I think that the 
Sustainable Energy Research Facility is 
such a good thing because it gives us other 
options to talk about.”  He feels this is im-
portant for a number of different reasons.  
“The resources that we have available to us 
as people is not an endless supply.  So if 
you look at it in terms of supply chain, at 
some point these things are going to run 
out,” he adds.  The SERF may also bring 
national conferences back to FSU campus 
to discuss sustainability.  Dr. Gibralter 
states, “There are conversations that need 
to be had here about better ways to pro-
vide electricity and power, and where bet-
ter to have the conversation than at a uni-
versity?” 

  

Many projects are currently in the works to 
further reduce FSU’s carbon footprint.  
“Frostburg Grows is a large-scale green-
house project,” Dr. Gibralter begins.  He 
explains that the three greenhouses built 
will be powered by solar energy to grow 
organic produce that will then be used by 
Aramark.  He adds, “We’re going to try to 
sustainable program where we can grow 
locally and use our own local products, 
then take the food waste, put it back into a 

compost, and use the compost back in the 
greenhouses.” 

  

Another project involves individually me-
tering every building on campus to meas-
ure electrical output.  Dr. Gibralter states, 
All of the resident’s halls will have individ-

ual electrical meters on them, 
and the meters will actually 
be sitting in the lobbies of 
every building so that stu-
dents can see electrical out-
put.  What we’re going to then 
start to do is competitions to 

see what resident’s halls can actually re-
duce their electricity usage more than oth-
ers.  Some campuses have done this very 
effectively and have been able to reduce 
electricity usage.” 

  

“We’re very close to having the Lane Cen-
ter LEED Certified,” Dr. Gibralter explains, 
“meaning that it is a very sustainable build-
ing.”  The CCIT building will also be LEED 
Certified.  He adds, “It’s going to have a 
green roof; it’s going to have a system on 
the roof where water the collects when it 
rains will actually run down a series of 
pipes and go into the gardens and water 
the lawn… A lot of the materials in the 
building are going to be sustainable; we 
need to do that in order to get the certifica-
tion.  You’re going to see more LEED Certi-
fied buildings created on this campus be-
cause it’s now a requirement in the state of 
Maryland—every building has to be LEED 
Certified.” 

  

Dr. Gibralter looks hopeful toward the fu-
ture of sustainability at FSU and hopes that 
students will become more involved.  He 
says, “We needs students who are really 
committed and really passionate about this 
stuff to stay involved and to keep us on our 
toes because you guys are the future, and 
you should want this university to be as 
sustainable as possible.”  To become more 
involved, join the Learning Green, Living 
Green group or the Center for Volunteer-
ism, which has been heavily involved in 
sustainability and typically take a lead on 
many of the university’s projects.  He 
states, “I really think that over time this 
campus will continue to be a leader in sus-
tainability.” 

  

“Effective leadership is 

putting first things first. 

Effective management 

is discipline, carrying it 

out” 

16 



O nly one organization on campus 
allows students a chance to com-
pete against their peers in an 

animal call contest. The Wildlife Society 
student chapter at Frostburg State Uni-
versity is one of the campus’s most pop-
ular groups. Undoubtedly, it is because 
of all the opportunities it affords.  

The Wildlife Society is a national organi-
zation. Founded in 1937, the society 
touts a mission statement to “conserve 
diversity, sustain productivity, and en-
sure responsible use of wildlife re-
sources.” 

Frostburg State University’s Wildlife 
Society chapter currently has 70 mem-
bers. Dr. Frank Ammer, a professor in 
the Biology department, is the club’s 
adviser.  

“This group 
of stu-
dents is 
very dedi-
cated to 
the uni-
versity 
and our 
chapter,” 
said Am-
mer. 
“They all 
work ex-
tremely 
hard to maintain 
the reputation we have built over the 
years.” 

 
 

The chapter has, in fact, earned 
quite the reputation in 
its existence. In 2010, 
the organization was 
awarded the Student 
Chapter of the Year. 
That same year, Dr. 
Ammer won the Stu-
dent Chapter Advis-
er of the Year. Mem-
bers have been 
known to volunteer 
their time at events 
like the annual Ap-
palachian Festival 
and the school’s ma-
jors fairs. The organ-
ization even lends a 
hand or two to caus-
es like owl banding 
in Garrett County.  Owl 
banding allows research to 
be recorded on the elusive Northern Saw
-whet Owl.  

Moreover, every 
March, selected mem-
bers attend the South-
eastern Wildlife Con-
clave. The Frostburg 
chapter even hosted 
the Conclave in 2010, 
opening its doors to 
420 wildlife members. 

The Southeastern 
Wildlife Conclave is 
attended by Wildlife 

Society chapters from 
over 20 colleges in the 

Southeastern region of the country. The 
Conclave is three days and nights of 
wildlife-related activities and competi- 

 
 
tions, including a game calling 

contest and a quiz bowl.  The second day 
includes a four-hour period of varied 
workshops, such as telemetry and trap-
ping.  

The most im-
portant aspect of 
the society 
though, accord-
ing to members, 
is networking.  

“I joined Wildlife 
Society to 
branch out and 
make new 
friends and to 
see what my 
major had in 
store for me in 
the future,” says 
member Keith 
Dolan. “You get 

to meet a variety 
of people and it opens 
you up job to oppor-

tunities.” 

The Wildlife Society offers a little some-
thing for everyone, assures Isabel 
McClelland.   

“When I first went to join, I was hesi-
tant,” McClelland said. “Dr. Ammer con-
vinced me to go to the first meeting, but 
I thought it was geared toward hunters. 
I’ve always been a wildlife advocate, 
though, and soon after the first meeting, 
I realized I love this group. I have noth-
ing but good things to say,” 

Frostburg State’s chapter of the Wildlife 
Society is open to students of any major. 
For more information, contact Dr. Frank 
Ammer.  

Into the Wild 
By Marissa Nedved 

Photo by Heather Adcock 

Photo by Heather Adcock 

Photo by Heather Adcock 

Photo by Heather Adcock 

Photo by  Willdlife Society 
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T he streets of Frostburg are almost always lit and ringing with the talking and laughter of the college and surrounding 
community. Unfortunately, those same streets help to illustrate the sad state of many of Frostburg’s more historic 
buildings.  Most of the buildings that dot the city are made of brick, are usually two to three stories high, and were 

built any time from the mid-19th to the 20th century. Although this means that the foundations and walls are solid, most of the 
necessary upkeep has fallen to the wayside.  

Frostburg began as a small mining town in the early 1800’s and was owned by the Frost family.  Even though coal was a ma-
jor reason that Frostburg began to grow, the formation of State Normal School #2  in 1898 increased revenue for the town 
and provided jobs for the surrounding community.   Today,  this building is known as “Old Main” and remains in use by Frost-
burg State University. 

Most of the buildings that can be seen from Main Street appear contemporary due to the constant remodeling over the years. 
One of the best representations of this is the Historic  Hotel Gunter, which was built in 1896.   According to failingershotel-
gunter.com, in 1986, the hotel underwent major renovations after it was purchased by the Failinger family.  From housing 
inmates in the basements during its days as a prison, or hosting cockfights during the prohibition era, this building has seen a 
variety of uses over the decades. 

The Hill Street School was built in the late 1800s. This brick building boasted six classrooms, a cafeteria, and meeting rooms.  
Although it is not used as a school anymore, it still retains its historic charm today as the Frostburg Museum, a place where 
anyone can go to learn about the town’s heritage. 

Currently, many of the Victorian style homes along the back roads and off of Main Street are in disrepair.  Some have been left 
to rot. Others had been bought with the intention to be repaired, until the owner ran out of money.   Still, many appear to 
have been forgotten about entirely.  

Occasionally, a home in Frostburg will be declared a  historic landmark. Once this happens, if the residents wish to renovate 
anything in the home, they have to follow certain standards and use only approved materials. Although it may be pricey, this 
practice is environmentally sustainable because it reuses and lengthens the life of existing resources. 

Many community members have rallied together to improve the aesthetic appeal of the town and to restore Frostburg, Mary-
land to its former glory. Doing so would help to preserve the beauty and integrity of the town for many generations to come. 
Lifelong Allegany County resident Katie Dignan hopes that Frostburg continues its improvements saying, “ I’ve seen some 
minor attempts that Frostburg has tried to enhance its historic image. I know that the city is planning a big bicentennial cele-
bration, and I'm sure that the events associated with Frostburg's 200th birthday will celebrate its unique history. Back in the 
day Western, Maryland was a busy area and cities like Frostburg give us a glimpse into the past.”   

Photo by Sidni Giordano  
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T 
he Fall 2011 semester marked Frostburg State Uni-

versity’s first semester as a smoke-free campus. Fol-

lowing in the footsteps of many other Maryland col-

leges, smoking is now prohibited on all sidewalks, common 

areas, and parking lots at Frostburg. The goal was to allow 

students, faculty, and guests to 

“breathe easy” while on campus. But 

this new initiative has proven quite 

problematic. 

While the use of any tobacco prod-

ucts is now banned on campus, there 

is no fine or other penalty for any 

student or staff member that choos-

es to light up on campus. Many stu-

dents are following this new rule, 

but some are still seen smoking on 

campus daily. Some try to hide be-

hind buildings, while others simply 

smoke in plain sight. Lack of enforce-

ment of this new rule is preventing students from benefiting 

from a smoke-free campus. 

Most ash trays that were formerly located throughout cam-

pus have been removed. Because of this, students and staff 

that do still sneak cigarettes while on campus have nowhere 

to properly dispose of their butts. This has led to an in-

crease in litter all across campus. It seems that more ciga-

rette butts are lying in the grass, on sidewalks, and in park-

ing lots than before, when there were appropriate disposal 

containers for cigarettes. So far, this initiative has not made 

Frostburg a cleaner campus. 

Another big issue with the smoke-free policy is that many 

smokers gather on the sidewalks surrounding campus in 

between classes and throughout the day to smoke. Off cam-

pus students are hardly “breathing easier” when they have 

to walk through hoards of smokers. This is especially an 

issue on the strip of Center Street located 

right across from campus. The sidewalks 

are completely covered in cigarette butts. 

This new rule is not only increasing litter 

on campus, but it is also proving to greatly 

increase the litter in our community. 

Steps could be taken to solve this problem. 

Frostburg could initiate a fine or some oth-

er penalty for students and staff caught 

smoking on campus. This would further 

deter smoking on campus, while bringing in 

money to the university. But a simpler al-

ternative would be to assign designated 

smoking areas on campus. A smoking area 

in the upper quad and one in the lower quad would accom-

modate all students who wish to smoke. They could be lo-

cated far enough from general walking areas that students 

who are sensitive to smoke could avoid them. They should 

include ashtrays to reduce the litter on campus. Allowing 

smoking back on campus in designated areas would allow 

smokers to breathe a sigh of relief while still letting the rest 

of the campus community truly breathe easier. 

 

                               

 

 

 

 

 

 

 

 

 

 

 

Is Frostburg Really “Breathing Easier?” 
By Jessica Smith 



20 

 

W 
hether is it is because of its convenience or 

health benefits, Americans love bottled water. It 

is estimated by back2tap.com that “Americans 

drank an average 215 bottles of water each for a total of 66 

billion bottles” in 2008. Those campaigning against obesity 

recommend choosing water over sugary beverages; howev-

er, where consumers are getting their water is a concern to 

other activists.  

Companies have been scrutinized in the past for claiming to 

bottle spring water when, in fact, the water bottled has no 

benefits over tap water.  According to Philip Lempert, writer 

for MSNBC, it is “estimated that about 25 percent of the bot-

tled waters consumed in the U.S. come from municipal wa-

ter supplies.”  The issue that organizations have today does 

not concern the possibility of false advertising, but rather 

the impact that disposable bottled water has on the environ-

ment and the economy.  

Recently, several colleges, including Brown and Harvard, 

have made the decision to cut back or eliminate water bottle 

use on campuses. Colleges are not the only ones to see the 

problems with bottled water consumption.  Many websites 

such as back2tap.com and banthebottle.net have been cam-

paigning to end or significantly reduce bottled water con-

sumption to protect the environment.  

In their article “Bottled Water: Pouring Resources Down the 

Drain,” Emily Arnold and Janet Larsen discuss the damage 

done through water bottle production, claiming, for in-

stance, that “Americans’ demand for bottled water requires 

more than 17 million barrels of oil annually.” They also dis-

cuss the waste that results from single-use water bottles. 

Even when consumers have the resources to recycle, “86 

percent of used water bottles in the United States end up as 

garbage or litter instead.”  

Bottled water companies have addressed concerns by re-

ducing the amount of plastic used in each bottle produced.  

Deer Park’s website, for example, states that they have 

“reduced the amount of PET plastic in our bottles by 60%. 

This has helped avoid using more than 260 million pounds 

of plastic.” While this reduction appears to benefit the envi-

ronment, many argue that eliminating bottled water entirely  

 

would prevent even more plastic from being used.  Even 

with newly designed bottles, back2tap.com estimates that 

“roughly 50 billion plastic water bottles end up in U.S. land-

fills each year.”  

Other companies can remove plastics from their packaging 

completely.  Eben Bayer and Gavin McIntyre from New York 

designed unique eco-friendly packaging made from mush-

rooms. Unlike starch based packaging that has been devel-

oped, mushroom blocks do not use a food staple, but rather, 

mycelium, “the hidden "roots" of the mushroom that usually 

thread beneath soil or wood.” Bayer and McIntyre’s creation 

could help free corn 

products for con-

sumption across the 

globe. More im-

portantly, plastics are 

removed from the 

equation completely.  

Rather than purchas-

ing water bottles at 

all, some Americans 

have looked at their 

sinks for answers.  

Consumers serious 

about limiting their plastic water bottle use buy products to 

filter fountain or tap water. Brita offers several models in-

cluding bottles, pitchers, and on-tap systems which instantly 

filter the water straight from the sink. The cost of using filter 

systems over disposable bottled waters is significant.  One 

Brita pitcher filter, which can cost as little as $7.00, lasts for 

two months or 40 gallons of water. A 24-pack of half liter 

Deer Park bottles can cost on average $6.99.   

The cost of bottled water goes beyond the price consumers 

pay for something they could get from their kitchen sink.  

The use of plastics and the amount of waste generated from 

the consumption of bottled water raises the concerns of en-

vironmentalists across the country.  Whether consumers 

choose alternative water sources for financial or environ-

mental reasons, the campaign against bottled water is just 

beginning. 

 

Campaigning Against Bottled Water  

By Samantha Wagner 



 

R 
ecycling is a great way for us 

to be efficient with resources 

and preserve the earth that 

we live on, rather than continuing to 

dump trash in landfills.  Whether it is 

plastic or paper, recycling is some-

thing that can be done by individuals.  

Students on campus and off are able 

to take matters into their own hands.  

Most students feel recycling is some-

thing that is good, although not all of 

those students follow through and 

recycle. 

Kevin Justice, a senior from Seaford, 

Delaware , said, “I think recycling is a 

great thing.” Not only does Justice 

believe in recycling, but he follows 

through.  He lives in the Edgewood 

Commons apartments and he and his 

roommates recycle everything except 

cardboard because they don’t have 

anywhere to recycle it. 

Rachel DeWoody, a senior from 

Rockville, Maryland,  is also is a fan of 

recycling and says, “I wish more peo-

ple did it.”  Although she recycles 

when she can, DeWoody believes 

that when the recycling receptacles 

are not set out, people simply do not 

think twice about throwing things 

that could be recycled in the trash.  

There are containers located 

throughout campus, but only in cer-

tain buildings. If one does not know 

exactly where they are, then they 

would probably be unlikely to recy-

cle. 

Not having enough receptacles or 

accessible receptacles is a reoccur-

ring problem in the FSU community.  

More people could recycle  if bigger 

bins were available.  The 52% of stu-

dents who live off campus have been 

completely forgotten in the recycling 

process.  There are two options for 

off campus students who want to 

recycle. 

The first is to throw their items, such 

as beer cans, plastic bottles, and pa-

per away since the city of Frostburg 

does not provide curbside recycling 

services.  The other option is to carry 

their recycled items to campus, 

which means the number of items 

they can recycle at once is greatly 

reduced.  Recycling bins on campus 

are relatively small in size and don’t 

fit more than a few days worth of 

someone’s recyclables in them.  As 

Justice pointed out, all the bins nec-

essary to recycle a variety of items 

are not even available. 

A solution to the off campus student’s 

recycling problem is to install bigger 

bins at FSU.  They could be placed 

under the library, near the loading 

dock, as they would not be an eye 

sore and they would be off the beaten 

path so the trucks that empty them 

would not block the traffic flow.  This 

would also be a perfect place for stu-

dents to drive up to the bins and take 

a couple minutes to empty out their 

items.  It would be a convenient pro-

cess for them and make recycling 

more feasible. 

Large bins are expected to be found 

in parking lots of shopping centers 

and at the dump.  However, some 

schools have taken recycling to a 

larger level and provided large bins 

services to students.  For example, 

Williams College in Massachusetts 

has taken recycling very seriously.  

The school has placed large recycling 

bins across campus and has im-

proved their student’s recycling hab-

its. If Frostburg adopted an initiative 

such as this,  we would have a more 

sustainable campus. 

  

  

  

  

  

Continue the Cycle 
By Michael  Hurst 

Recycling Facts 

 By Cedric Crawley 

 The average college student 

uses about 5,000 pages of pa-

per per year.  

 It is estimated that Frostburg 

students use about 30.5 million 

sheets of paper in a year. 

 This means that the average 

student uses about 320 pounds 

of paper per year.  

 If every student at Frostburg 
recycled half of the paper they 
used per year, the university 
would reuse up to 169 trees 

worth of paper per year.  
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“One day's exposure to mountains is better than cartloads 

of books.” 

    -John Muir 
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